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HEADQUARTERS  FOR 


A  Superior  Stock  oF  Detroit  Beet  Seed 
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DETROIT  BEET 


PEAS,  BEANS,  CORN,  CUCUMBER,  CARROT 
TOMATO,  PEPPER 

STOCKS  THE  BEST  PRICES  THE  LOWEST 

Let  Us  Hatft  Your  Inquiries 
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Milford,  »  »  »  Conn. 
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Cameron  Automatic  Line-  Prod  ucing 
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Buy  Your  Cans 
From  A  User  Of  The 
Cameron  Air  Tester. 

You  are  then  definitely  assured  against 
claims  for  spoilage. 
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Successful  Packers  Who 
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Nestle’s  Milk  Products,  Inc. 

H.  J.  Heinz  Company. 

rmour  &  Company. 

General  Foods  Corporation. 
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Swift  &  Company. 

Borden  Company. 

Broder  Canning  Co.,  Ltd. 

Phillips  Packing  Company. 


Cameron  Can  Machinery  Company 
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why 

is  a  famous  food  editor  of  a  national 
magazine  writing  the  new  advertising 
campaign  for  canned  foods? 

where 

is  this  forceful  advertising  appearing— 
and  how  many  months  will  it  run? 

how  many 

women  will  see  the  advertisements  — 
and  why  will  they  read  them? 


This  book  contains  all  details  of  the  new  National 
Canners  Advertising.  Now  the  convention  is 
over  and  you  are  back  at  your  desk,  be  sure  to 
read  it  carefully.  This  is  a  campaign  written  for 
women  by  a  woman.  Be  sure  to  show  the  ad¬ 
vertisements  to  your  wife  and  get  her  opinion. 


CANNERS  ADVERTISING  COMMITTEE 

49  West  45th  Street  New  York  City 
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EDITORIALS 

WELL,  one  Marketing  Agreement  has  gone 
through  to  a  hearing — the  sour  Cherry  agree¬ 
ment,  and  is  set  for  a  hearing  the  date  of  this 
issue — February  5th.  This,  however,  is  more  particu- 
uarly  directed  towards  the  disposal  of  the  1933  cherry 
pack  than  toward  the  control  of  the  1934  production, 
and  has  been  “on  the  fire”  for  quite  awhile. 

♦  *  ♦ 

And  just  as  we  put  last  week’s  issue  into  the  mails, 
word  came  through  that  the  Canner’s  Basic  Code  had 
been  set  for  a  public  hearing — on  February  7th,  in  the 
Ballroom  of  the  Hotel  Raleigh  in  Washington.  It  is 
supposed  that  this  Code  is  in  the  shape  which  the  Pow¬ 
ers  That  Be  will  approve,  after  the  many  months  of 
consideration  and  alteration;  but,  it  must  pass  the 
gauntlet  of  the  Consumers  Bureau  and  also  of  the 
Labor  Board.  What  these  two  worthies  may  do  to  it 
no  one  can  tell.  It  is  a  new  day  when  the  consumer 
has  a  say  in  what  may  be  done  to  him,  and  labor  is  in 
the  hey-day  of  all  times  in  its  opportunity  to  express 
its  wishes.  And  they  are  both  enjoying  their  new 
found  liberty  and  opportunity.  But  let’s  hope  that  the 
Code  will  find  smooth  sailing  and  soon  be  enjoying  the 
stamp  of  approval  and  the  signature  of  authority.  They 
have  labored  long  and  arduously,  as  an  industry,  to  pro¬ 
duce  a  set  of  rules  of  conduct  that  will  be  fair  to  all 
within  the  industry,  and  fair  as  well  to  all  without. 
*  *  * 

No  one  but  a  confirmed  pessimist  could  have  found 
anything  but  words  of  praise  for  the  manner  in  which 
Howard  A.  Orr,  as  chairman  of  the  combined  Com¬ 
modity  Committees,  handled  the  sessions  beginning 
January  11th  and  running  through  the  entire  time  of 
the  Convention,  to  its  close  on  Friday,  past  noon,  Janu¬ 
ary  19th.  He  afforded  every  delegate,  and  every  com¬ 
modity  spokesman,  unlimited  opportunity  to  express 
their  opinions  or  the  demands  of  the  canners  they  rep¬ 
resented — a  free,  open  and  complete  discussion  of  the 
whole  subject.  And  undoubtedly  he  was  wise  in  thus 
permitting  the  complete  airing  of  all  ideas  as  to  control 
of  the  production  of  the  staple  canned  foods  packs  for 
1934,  and  of  the  best  manner  to  effect  such  control. 
But — in  the  light  of  the  travail  which  the  steering 
committees  who  took  these  Marketing  Agreements  to 
Washington  to  have  them  adopted  are  suffering,  and 
who  up  to  now  have  put  in  two  weeks  of  hard,  unre¬ 
mitting  labor  to  whip  the  agreements  into  acceptable 
shape — and  are  still  there  struggling, — it  might  have 


been  better  had  he  assumed  the  role  of  an  austere  Fed¬ 
eral  Judge,  and  held  all  the  debate  strictly  to  the  sub¬ 
ject — the  control  of  the  packs!  Mr.  Tapp  repeatedly 
told  the  assemblies  that  they  were  there  to  control 
themselves,  not  the  growers.  That  brought  up  the 
question  as  to  whether  or  not  they  wished  to  put  a  con¬ 
trol  on  the  packs ;  and  if  they  did,  at  what  figure  each 
ultimate  pack  should  be  placed,  so  as  to  keep  production 
more  nearly  in  line  with  probable  consumption.  That 
might  be  otherwise  stated :  “so  as  to  insure  themselves 
a  profit  on  their  ’34  packs”.  Because  that  is  all  the 
Government  is  attempting  to  do :  to  have  every  indus¬ 
try  readjust  its  production  so  that  it  will  avoid  loss  and 
demoralization  from  over-production.  Every  canner  in 
the  business  realizes  the  urgency  of  that  in  this  season 
of  1934,  and  the  majority  were  heartily  in  favor  of  a 
control. 

If  then,  as  a  stern  Judge,  Chairman  Orr  had  rapped 
every  effort  except  how  to  distribute  the  agreed-upon 
definite  total  pack  among  the  canners  in  all  sections, 
the  work  that  is  being  done  now  in  Washington  would 
have  been  done  in  Chicago,  and  the  Marketing  Agree¬ 
ments  might  have  gone  through  and  been  accomplished 
facts  today.  Because  that  is  what  they  are  doing  in 
Washington,  and  what  is  detaining  them  so  long.  The 
end  will  be  the  same — the  regulation  of  themselves,  the 
canners;  the  only  thing  they  can  regulate,  the  total 
packs.  It  was  a  clear  cut  case  of  taking  a  15,000,000 
case  pack,  for  instance,  and  dividing  it  between  the 
number  of  canners  intending  to  pack.  The  job  was  to 
arrive  at  a  fair  basis  for  prorating  the  pack,  or  allo¬ 
cating  it,  after  the  total  had  been  decided  upon.  And 
if  we  get  marketing  agreements  out  of  Washington 
that  is  what  you  will  have,  with  a  set-up  of  authority 
and  committees  to  enforce  the  industry’s  agreements. 

And  that  is  where  the  Government  enters  in — the 
industry  asks  the  Government  to  lend  its  police  powers 
to  make  effective  the  regulations  which  the  industry 
has  accepted.  Mr.  Tapp  said  that  if  they  (the  Govern¬ 
ment)  are  asked  to  take  up  such  a  contract,  they  must 
have  something  definite  to  enforce;  but  keep  in  mind 
always  that  the  industry  asks  this  of  the  Government. 
It  is  not  a  Government  imposition.  As  an  industry 
you  formed  associations.  What  for?  For  the  better¬ 
ment  and  improvement  of  your  own  industry  1  In  Con¬ 
ventions,  for  the  past  forty  years  and  more,  you  have 
debated  such  improvements  or  betterments,  and  have 
passed  resolutions,  generally  unanimously,  that  you 
wanted  the  improvements  put  into  action  You  agreed 
heartily  with  the  suggestions,  and  you  left  the  Con¬ 
vention  and  promptly  forgot  all  about  them — never 
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made  an  effort  to  carry  out  the  resolutions,  because  the 
Association  had  no  authority  to  enforce  them.  Now 
the  Government  offers  that  authority  to  enforce  your 
own  resolutions.  Now  you  can  do  what  ought  to  be 
done,  and  the  Government  will  help  you  to  do  it.  That 
is  all  that  Codes  and  Marketing  Agreements  are :  self- 
imposed  regulations  with  Government  backing.  It 
merely  acts  as  an  impartial  umpire,  enforcing  on  all 
alike — fair  dealing. 

*  *  * 

And  incidentally,  that  throws  into  strange  light  the 
opinion  expressed  this  week  by  the  Florida  Judge  who 
ruled  in  the  marketing  agreement  of  the  Citrus  grow¬ 
ers,  that  the  A.  A.  A.  is  all  wrong,  unconstitutional  and 
everything  else.  He  makes  a  sad  spectacle  of  himself  in 
evidently  trying  to  pull  chestnuts  out  of  the  fire  for 
some  “stubborn  minority”  who  would  not  go  along  with 
the  majority;  because  they  could  not  have  secured  a 
marketing  agreement  for  citrus  fruits  unless  that  in¬ 
dustry  had  asked  for  it  as  representing  the  wishes  of 
a  majority  of  the  industry.  Some  disgruntled  growers 
evidently  want  to  disrupt  the  actions  of  the  majority, 
and  the  “learned”  Judge  has  grabbed  this  opportunity 
to  swat  the  administration.  He  has  not  helped  his 
cause,  nor  harmed  the  A.  A.  A.  one  bit.  The  Supreme 
Court  has  already  put  its  approval  upon  the  A.  A.  A., 
in  the  California  peach  cases  and  elsewhere.  So  don’t 
be  mislead  by  this  political  assault  from  the  bench. 

*  •  » 

The  Convention  marches  on!  The  Virginia  Canners 
Association  had  announced  its  annual  meeting  for 
February  6  and  7  at  Luray,  Va.,  but  as  the  code  and 
marketing  agreements  have  not  as  yet  been  settled, 
they  have  decided  to  postpone  that  meeting  until  Feb¬ 
ruary  20  and  21,  at  the  same  place.  Make  note  of  this 
change,  in  case  you  intended  to  be  there. 

#  «  * 

And  still  they  come :  writes  a  well  known  machinery 
man: 

“Another  thing  I  would  like  to  mention  (he  had  just 
said :  ‘at  the  present  time  we  have  more  business  in 
sight  than  w§  have  had  in  the  past  three  years,  and  we 
feel  that  a  good  share  of  our  inquiries  is  due  to  our  ad¬ 
vertising  in  The  Canning  Trade’)  “is  that  the  financial 
editorials  which  you  have  published  in  the  past  seem  to 
be  in  line  with  the  Administration  policies,  and  should 
meet  the  approval  of  all  but  your  most  reactionary 
readers.  Would  it  not  be  well  to  continue  them?  While 
the  writer  may  be  wrong,  of  course,  he  believes  that  if 
more  trade  journals  treated  such  subjects  from  the 
standpoint  of  the  average  business  man,  it  would  not 
only  make  their  readers  think,  but  rtiight  also  open  the 
eyes  of  the  so-called  leaders  who  did  their  best  to  get 
the  country  into  the  mess  it  has  been  in,  and  who  seem 
opposed  to  any  policy  which  might  get  us  out  of  it”. 

And  again,  this  time  from  a  canner :  (he  had  missed 
an  issue  or  two)  “there  is  nothing  in  the  reading  mat¬ 
ter  that  I  have  missed  more  than  the  last  few  numbers 
of  The  Canning  Trade,  and  especially  the  editorial 
page.  I  believe  you  would  do  a  great  deal  of  good  if 
you  would  give  your  opinion  and  views  of  the  many 
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things  that  are  happening  so  fast  we  can  hardly  com¬ 
prehend  what  is  going  on.  I  realize  that  your  fight  is 
mainly  for  the  canners  but  there  are  things  we  canners 
should  know  about  as  well  as  canning.  So  give  us 
another  page  and  go  to  it,  as  I  believe,  and  have 
thought  for  a  long  time,  that  you  have  the  soundest  and 
most  comprehensive  views  of  any  editor  after  whom 
I  read.” 

’Fraid  we  are  getting  a  swelled  head,  after  all  these 
testimonials,  which  we  never  used  to  publish,  and 
which  we  are  not  publishing  now  as  testimonials  but 
solely  to  show  that  the  industry  is  thinking,  and  de¬ 
manding  something  more  than  the  one  single  song  on 
canned  foods.  We  can  but  comply,  and  that  very  soon. 

jt 

WURM  BROTHERS  GOOD  FELLOWSHIP  NITE 

HE  evening  of  January  17th  Wurm  Brothers  Com¬ 
pany  and  their  Principals  presented  a  splendid 
buffet  luncheon  and  entertainment  to  about  300 
customers  and  friends  in  the  North  Ball  Room  of  the 
Stevens  Hotel. 

Ed  Krouse,  Master  of  Ceremonies,  a  personal  friend 
of  Mr.  Charles  E.  Wurm,  president  of  the  host  organi¬ 
zation,  assisted  by  Mr.  “John  Barleycorn,”  one  of  the 
members  of  the  entertainment  committee,  produced  a 
genuine  good  fellowship  party  in  which  everyone  pres¬ 
ent  enjoined  and  willingly  voiced  his  sentments  in  har¬ 
monious  song.  All  greatly  enjoyed  the  entertainment 
program  and  greeted  with  loud  applause  each  of  the 
company’s  principals  upon  introduction.  The  night 
will  be  long  remembered  for  its  enjoyment. 

jft 

CANNERS*  CONVENTIONS 

FEBRUARY  5,  6,  1934 — Tennessee-Kentucky  Can¬ 
ners.  Hotel  Andrew  Johnson,  Knoxville,  'Tennes¬ 
see.  Annual. 

FEBRUARY  20,  21  —  Virginia  Canners,  annual,  at 
Hotel  Mimslyn,  Luray,  Va. 
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all  lyes  were  cn  them! 


Startlingly  new  —  radically  improved  and  modernized  —  the  new  Sprague- Sells 
machines  attracted  great  interest  at  the  Convention.  Again  this  company  has 
proved  its  right  to  leadership  by  providing  the  industry  with  machines  designed 
to  meet  the  exacting  needs  of  today!  Those  pictured  here  are  just  a  few  of  many 
displayed  at  the  Show. 


HIGH  PRESSURE  TOMATO 
WASHER  -  SORTER  -  SCALDER 

Latest  development  for  tomatoes.  Washes 
and  scalds  to  perfection.  No  transfers. 
No  bruising.  No  ^  waste. 


OTHER  NEW  MA- 
CHINES  EXHIBITED 

Super  Finisher 
S'L  Improved  Coils 
Hi'Speed  Juice 
Filler 

Hi'Pressure 

Washer 

Improved  Super 
Husker 

Syrup  and  Brine 
System 
Twin  Reel  Pea 
Grader 
Aphis  Control 
Equipment 
And  many  others 


LEWIS  QUALITY  GRADER 

Separates  tender  peas  from  others  with 
hairline  accuracy.  A  real  profit  builder 
for  the  pea  canner.  Simple,  compact, 
easily  installed. 


Send  for  new  General 
Catalog  No.  200  show¬ 
ing  all  new  and  mod¬ 
ernized  machines  in 
the  Sprague-Sells  line. 


SUPER  PULPER 

A  brand  new  principle  —  pulps  by  both 
pressing  and  centrifugal  force.  Amazing 
results  —  great  capacity,  maximum 
efficiency,  l^ttei  quality, increased  yield. 


UNIVERSAL  CORN  CUTTER 

Cuts  either  whole  grain  or  cream  style 
with  big  increase  in  yield  and  profits. 


SPRAGUE-SELLS  CORPORATION 


Division  of  Food  Machinery  Corporation  <  <  «  HOOPESTON,  ILLINOIS 
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BETTER  PROFITS 

A  department  devoted  to  the  consideration  and  discussion  of  sales  questions 
of  every  kind,  and  to  every  phase  affecting  the  sale  and  distribution  of  canned 
foods;  therefore,  of  utmost  importance  to  every  canner,  because  on  your  sales 
depends  your  profits.  Improvement  in  selling  methods  must  result  in  better 
profits.  Conducted  by  an  Expert  of  long  experience,  but  whose  identity  will 
be  kept  hidden. 

Questions  Invited,  and  Your  Opinions  Welcomed. 


NDER  date  January  17th  a  New  York  canner 
writes : 

“It  is  with  a  great  deal  of  interest  that  we  have 
read  your  article  in  the  issue  of  January  8th  in  regard  to 
Fancy  Boiled  Onions.  It  so  happens  it  is  an  item  we  have 
packed  with  a  great  deal  of  success  for  some  little  time. 

We  want  to  send  you  some  samples  and  with  them  we 
would  also  like  to  send  you  some  advertising  material  we 
give  out  to  all  purchasers  of  our  Fancy  Boiled  Onions.  We 
believe  you  will  find  them  to  be  real  fancy  in  quality,  of 
good  color  and  thoroughly  cooked  through,  even  to  the  very 
center  and  a  product  in  general  which  is  altogether  tasty 
and  palatable.” 

In  the  article  mentioned  I  admitted  ignorance  of 
how  a  can  of  this  product  should  look  if  fancy  and  I 
thank  our  correspondent  for  posting  me  fully.  The 
onions  were  delicious! 

No  doubt  this  packer  has  passed  the  experimental 
stage  in  canning  onions  and  knows  they  can  be  sold 
again  and  again  to  customers  once  acquainted  with 
them.  I  am  certain  of  this  because  these  vegetables 
were  canned  in  enamel  lined  tins.  They  were  as  white 
and  appetizing  when  opened  as  they  were  fifteen  min¬ 
utes  after  canning.  Experimentation  having  ended, 
our  friend  may  start  adding  to  the  consumer  advertis¬ 
ing  he  has  attempted  so  far. 

The  place  to  start  this  most  necessary  type  of  adver¬ 
tising  is  on  the  label.  .The  sample  before  me  is  at¬ 
tractively  labeled  and  the  vignette  is  that  of  a  dish  of 
boiled  onions  ready  for  servnig.  My  first  suggestion 
for  improving  this  label  is  that  the  canner  when  re¬ 
ordering  labels  make  the  product  name  of  equal  weight 
with  that  of  his  firm  name  which  in  this  instance  is 
also  the  brand  designation.  You  see  no  one  goes  into 
a  grocery  store  looking  for  a  can  of  Whoosits  canned 
vegetables  but  she  may  be  attracted  to  a  point  of  pur¬ 
chase  piece  of  advertising  of  a  beautiful  pumpkin  pie 
and  then  and  only  then  think  of  some  particular  brand 
of  canned  pumpkin.  Always  remember  that  the  con¬ 
sumer  buying  impulse  starts  with  the  product.  If  a 
man  is  cold  and  in  need  of  warm  clothing  he  thinks 
first  of  clothing  to  cover  his  body  and  warm  him,  then 
he  may  remember  that  Middishade  suits  as  advertised 
seem  to  be  of  excellent  fit  and  material  and  he  may,  if 
in  a  position  to  do  so,  ask  the  clerk  waiting  on  him  if  the 
store  carries  Middishade  suits  in  stock.  The  housewife 
expecting  her  bridge  club  on  Thursday  afternoon 
thinks  of  a  fruit  salad  as  a  desirable  part  of  her  menu 
and  then  remembers  she  bought  Del  Monte  Fruits  for 


Salad  the  last  time  she  entertained  the  bridge  club  and 
that  they  all  marveled  at  the  salad  she  served.  Of 
course,  she  buys  again  the  brand  she  used  and  liked, 
other  things  being  equal. 

Always  make  the  product  name  as  large  as  anything 
on  the  label,  certainly  it  should  be  larger  than  the  firm 
or  brand  name. 

The  canner  favoring  me  with  his  samples  also  for¬ 
warded  literature  such  as  he  says  is  being  placed  in 
orders  by  retail  grocery  clerks.  In  addition  he  told 
me  in  his  letter  of  ways  for  using  the  product  that  were 
not  mentioned  on  this  literature.  His  label  carries  the 
same  vignette  on  the  reverse  side  as  it  does  on  the 
front,  his  firm  name  and  a  fancy  small  sized  monogram 
carrying  the  designation,  “Fancy.”  He  says  nothing 
at  all  of  the  economical,  healthful,  appetizing  appeal 
his  product  has.  Some  of  you  may  question  the  advis¬ 
ability  of  mentioning  anything  regarding  the  healthful 
value  of  a  product  on  its  label.  Still,  in  the  next  breath 
you  will  urge  mass  displays  for  more  successful  selling. 
Advertisers  all  over  the  country  are  fiooding  the  mail 
of  buyers  with  elaborate  broadsides  designed,  if  fol¬ 
lowed,  to  attract  the  housewife  to  picking  her  purchase 
off  the  mass  pile.  Watch  ladies  on  Saturday  after¬ 
noons  while  they  are  shopping  in  a  market  where  mass 
displays  are  on  the  floors.  See  them  pick  up  can  after 
can,  read  the  label  carefully  then  add  it  to  their  other 
purchases.  Believe  me,  it  pays  to  put  all  the  selling 
information  possible  on  your  labels! 

If  I  were  selling  legal  services  for  a  syndicate  I 
would  not  say  that  lawyers  everywhere  endorse  our 
services,  but  I  would  quote  an  authority  by  name,  and 
even  initials  if  he  had  any  in  his  name.  Let’s  do  this 
when  appealing  to  the  housewives  to  buy  our  products 
because  they  are  healthful.  If  doctors  say  our  goods 
are  healthful,  let’s  mention  some  one  doctor  by  his 
name  and  address  if  we  can.  The  specific  is  always 
more  forceful  than  the  general  statement. 

If  the  advertising  material  I  had  been  using  carried 
a  suggested  use  or  two  for  my  product  and  other  uses 
had  been  discovered,  I’d  burn  up  the  first  issue  of 
advertising  material  and  get  out  new  embodying  all 
the  uses  of  my  product  known  to  date  of  issuance. 

Now  as  to  stepping  up  my  advertising  expenditures 
on  a  new,  fancy  product.  In  the  first  place  I  would 
not  depend  too  much  on  the  promise  of  a  retail  grocer 
to  see  that  my  advertising  material  was  placed  in  out- 
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-Artistic 

lABELS 


Plain. 

Varnished. 

Embossed. 

THE 

Simpson  s  Doeller 

CO. 

BALTIMORE.MD. 


Wilt  Resistant 


ALASKA  PEAS 


We  have  a  moderate  surplus  of  1933  crop  Mary¬ 
land  and  Alcross  strains  to  oflFer  for  spot  or  future 
delivery. 

Our  planting  stocks  of  ALASKA  PEAS  are  FULLY 
RESISTANT  to  WILT.  This  is  a  vital  feature  to 
most  canners  in  the  older  canning  sections. 

GOLDEN  CROSS  SWEET  CORN 

The  greatest  advance  in  Sweet  Corn  since 
Golden  Bantam  was  introduced. 

A  bright  yellow  I2-Towed  corn  with  quality  equal  to  Golden 
Bantam  in  every  way;  very  resistant  to  Bacterial  Wilt  or  Stewart's 
Disease;  two  or  three  times  as  productive  as  Golden  Bantam 
and  only  six  days  later  in  Maturity.  Our  strain  of  this  F.  Hybrid 
is  from  the  original  Purdue  introduction. 

We  also  grow  a  full  line  of  other  Canners’  Seed 
PEAS.  BEANS.  CORN.  TOMATO.  PICKLE.  BEET. 

etc. 

IVe  solicit  your  inquiries  for  Pure- Bred  Canners’  Seeds. 

LEONARD  SEED  COMPANY 

333-335  West  35th  Street  CHICAGO,  ILL. 


HAMACHEK  VINER  POWER  UNITS 


YOU  CAN  SAVE  MONEY  BY 
DRIVING  VINERS  WITH 
THIS  POWER 

Write  for  Full  Particulars 


This  power  is 

STEADY 

SPEED 

CONTROL 


DEPENDABLE 


CONVENIENT 


LOW  COSTS 


Units  are  equipped  with  fly-ball  type 
governors  and  speed  is  not  affected  by 
load  fluctuations. 

By  means  of  governor  accelerator,  per¬ 
mitting  fifteen  adjustments  while  engine 
is  running  to  meet  different  conditions 
of  the  crop. 

Equipped  with  Waukesha  Engines  that 
are  the  product  of  more  than  a  quarter 
century  of  heavy  duty  engine  building 
and  backed  by  a  three  million  dollar 
corporation. 

Requires  no  more  attention  than  an  auto¬ 
mobile  engine.  Equipped  with  magneto 
with  impulse  coupling  for  easy  starting. 

Will  drive  a  two  viner  station  with  a 
fuel  and  maintenance  cost  of  less  than 
forty  cents  per  hour.  Other  sizes  in 
proportion. 


FRANK  HAMACHEK  MACHINE  COMPANY 


KEWAUNEE 


SOLE  DISTRIBUTORS  OF  WAUKESHA  -  ENGINED 


WISCONSI  N 


VINER  POWER  PLANTS 
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going  orders.  It’s  hard  to  see  to  it  that  this  is  done. 
Then  too,  a  specialty  like  canned  boiled  onions  will  not 
appeal  to  every  class  of  consumer.  I  would  like  to  see 
this  canner  try  securing  the  names  of  at  least  twenty- 
five  leading  families  trading  with  several  of  the  best 
stores  in  any  market,  say  about  five  at  any  rate.  That 
would  make  125  families  trading  with  the  five  best 
stores  in  a  market.  The  chances  are  that  these  125 
housewives  would  be  leading  or  key  buyers.  The  type 
who  tell  their  friends  about  this  new  food  product  they 
have  tried  and  like.  To  each  of  these  key  families  I 
would  send  a  postcard  good  for  one  free  can  of  my 
boiled  onions.  I’d  put  on  this  card  all  the  facts  I  could 
about  the  use  of  my  product  and  why  it  should  be  in¬ 
cluded  in  well  balanced  menus.  And  of  course,  I  would 
agree  to  redeem  these  cards  at  their  retail  value.  Then 
pay  the  five  grocers  who  have  given  me  these  lists  to 
advertise  my  product  on  their  handbills  or  in  their 
newspaper  ads.  When  you  do  this  for  retail  distribu¬ 
tors  you  are  very  apt  to  secure  mass  display  of  your 
product  or  at  least  attractive  window  display  or  a  good 
showing  on  the  counter. 

Years  ago  retail  grocers  used  to  get  a  one  hundred 
pound  sack  of  roasted  coffee  in  the  bean,  dump  it  into 
a  bin  or  airtight  tin  container  and  wait  for  calls  for 
the  coffee.  Today  chain  stores  have  shown  the  way 
to  coffee  sales  in  volume  by  packing  their  bean  coffee 
in  one  and  three  pound  bags  ready  for  grinding  for 
the  customer.  You  can’t  sell  coffee  at  retail  as  long 
as  it  stays  in  the  dark  box  or  airtight  container.  You 
will  sell  just  what  the  people  call  for  and  no  more. 
The  same  is  true  of  any  product  in  cans  and  especially 
a  new  one.  Therefore,  put  your  sales  message  on  your 
label,  tell  it’s  uses,  make  the  product  name  stand  out 
above  your  firm  or  brand  name.  Then  work  for  mass 
display  selling  whenever  you  can  get  it. 

If  any  other  reader  has  a  label  or  new  product  prob¬ 
lem  we’ll  be  glad  to  discuss  it  in  this  column. 


DEFINITE  EVIDENCE  OF  IMPROVEMENT 

A  NALYSIS  of  business  failures  in  the  United 
States  just  completed  and  submitted  to  National 
/  \  Recovery  Administrator  Hugh  S.  Johnson 

shows  a  marked  decline  in  commercial  mortalities  dur¬ 
ing  the  last  six  months  of  1933  as  against  the  records 
of  the  same  periods  in  1932  and  1928. 

Especially  interesting  in  view  of  the  claims  recently 
made  that  small  businesses  have  been  squeezed  under 
N.  R.  A.  codes,  is  the  finding  in  the  analysis,  made  by 
Division  Administrator  A.  D.  Whiteside,  that  the  de¬ 
cline  in  failures  was  sharper  among  such  small  busi¬ 
nesses  than  in  the  larger  groups. 

The  analysis  is  included  in  Mr.  Whiteside’s  prelimi¬ 
nary  report  of  plans  for  the  study  to  which  he  and  Col¬ 
onel  Robert  Hiester  Montgomery,  chief  of  the  research 
and  planning  division,  were  recently  assigned  by  Gen¬ 
eral  Johnson — to  determine  methods  of  liberalizing  the 
extension  of  monetary  credit  for  the  benefit  of  indus¬ 
tries  and  trades  operating  under  Codes. 

Inasmuch  as  no  Codes  became  effective  before  July 
1,  1933,  and  the  President’s  Reemployment  Agreement 
did  not  become  effective  until  August  1,  the  National 
Industrial  Recovery  Act  could  not,  Mr.  Whiteside 
pointed  out,  have  contributed  to  business  failures  prior 
to  July  1. 

In  the  last  six  months  of  the  year,  it  is  disclosed,  the 
failure  total  was  6,805  lower  than  the  total  during  the 
same  period  in  1932  and  3,420  below  the  total  for  the 
last  half  of  1928,  a  decline  of  47  per  cent  from  1932 
and  31  per  cent  from  1928. 

“The  year  1928”  asserted  Mr.  Whiteside,  “was  one 
of  good  general  business  conditions  and  relatively  low 
commercial  mortality.  For  that  reason  it  is  particu¬ 
larly  significant  that  the  failure  totals  of  the  last  six 
months  of  1933  were  under  those  of  the  last  six  months 
of  1928.” 

The  monthly  comparative  figures  are:* 


This  is  your  sales  department,  use  it! 

HEARING  ON  MARKETING  AGREEMENT  FOR 
RED  SOUR  CHERRY  CANNING  INDUSTRY 

ECRETARY  of  Agriculture  Henry  A.  Wallace  has 
signed  a  notice  of  a  hearing  on  a  proposed  mar¬ 
keting  agreement  for  the  red  sour  cherry  canning 
industry.  The  hearing  will  be  held  at  the  Mayflower 
Hotel,  Washington,  D.  C.,  February  5,  at  9:30  A.  M. 

The  agreement  was  proposed  by  the  Michigan  Fruit 
Canners,  Inc.,  Cherry  Growers  Packing  Company, 
Fruit  Growers  Cooperative,  Traverse  City  Canning 
Company,  John  C.  Morgan  Company,  The  Reynolds 
Preserving  Company,  East  Jordan  Canning  Company, 
Pacific  Northwest  Canners,  Fruit  Belt  Preserving 
Company,  and  other  New  York  packers. 

Copies  of  the  proposed  agreement  may  be  obtained 
from  the  office  of  the  Chief  Hearing  Clerk,  Department 
of  Agriculture,  Washington,  D.  C.  The  proposed 
agreement  relates  to  prices,  practices  and  conditions 
in  the  red  sour  cherry  canning  industry. 


1933  1932  1928 

July  .  1,470  2,543  1,867 

August  .  1,530  3,105  1,862 

September  .  1,040  2,054  1,563 

October  .  1,244  2,049  2,201 

November  .  1,308  2,440  1,696 

December  .  992  2,198  1,825 


Totals  .  7,584  14,389  11,014 


Another  table,  significant  because  of  its  showing 
that  while  the  rate  of  decline  in  failures  affected  all 
industry  from  the  very  large  to  the  very  small  the 
highest  total  declines  occurred  in  two  groups  of  smaller 
concerns  having  liabilities  of  less  than  $25,000.  Of 
the  total  decrease  of  6,805  from  the  1932  period,  5,325 
or  78  per  cent  was  in  those  two  groups,  indicated  in  the 
table  below : 


Liability  Group 

1933 

1932 

Decrease 

Under  $  5,000 

2,856 

5,130 

2,274 

$5,000  to  $  25,000 

3,324 

6,375 

3,051 

$25,000  to  $100,000 

1,046 

2,146 

1,100 

Over  $100,000 

358 

738 

380 

Total . 

7,584 

14,389 

6,805 
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A  chart  of  failures  in  the  eight  major  geographical 
divisions  of  the  United  States  shows  not  only  the  sig¬ 
nificant  fact  that  the  declines  are  most  marked  in  the 
great  industrial  areas,  for  the  last  half  of  1933  as  com¬ 
pared  with  1932,  but  it  shows,  for  each  area  and  each 
state,  fewer  failures  for, 1933  than  for  1928. 

Another  compilation  by  divisions  of  industry  shows 
the  same  uniformity  as  the  other  charts  and  tables,  in 
that  in  all  lines  from  heavy  manufacturing  to  small 
retailing  and  service,  the  1933  totals  are  very  much 
under  1932  and  well  below  1928. 

An  “Insolvency  Index  and  Bank  Clearings  Chart,” 
a  sensitive  barometer  of  business  conditions,  shows  a 
very  low  level  in  reflecting  the  actual  failure  totals  dur¬ 
ing  the  last  half  of  1933.  It  shows  a  sharp  drop  in 
December,  1933,  in  comparison  with  an  abrupt  rise  in 
December,  1932.  It  also  shows  a  strong  gain  and  final 
steadiness  in  bank  clearings  during  the  last  half  of 
1933. 

“But,”  continued  Mr.  Whiteside  in  his  report,  “as 
we  are  vitally  interested  in  preventing  failures  which 
may  be  attributed  to  undue  hardships  imposed  by  the 
codes,  we  are  concentrating,  as  you  instructed  me  to 
do,  upon  observing  the  current  effect  of  the  provisions 
of  the  codes  on  the  smaller  units. 

“The  mortality  records  from  January  1,  1934,  on 
will  include  the  following  facts: 

“1.  The  code  under  which  the  insolvent  concern 
operated,  or 

“2.  If  not  under  a  code,  did  the  concern  operate 
under  the  President’s  Reemployment  Agreement,  with 
or  without  modification,  of 

“3.  Was  the  concern  unaffected  either  by  an  Indus¬ 
trial  or  a  Trade  Code  or  by  the  P.  R.  A. 

“A  complete  record  of  every  insolvency  in  the  Unit¬ 
ed  States  will  be  maintained  from  January  1,  1934, 
on.  This  will  be  segregated  and  tabulated  according 
to  code  names,  without  codes  or  according  to  the  P. 
R.  A. 

“The  list  of  concerns  failing  in  each  Industrial  or 
Trade  group  will  be  filed  every  two  weeks  with  the 
Code  Authority  administering  the  Code  under  which 
the  concern  has  operated,  and  an  analysis  of  the  cause 
of  each  failure  will  be  submitted  to  each  Code  Au¬ 
thority. 

“A  complete  tabulation  of  all  failures  by  Codes  will 
be  analyzed  every  two  weeks  and  a  detailed  report  will 
be  submitted  to  you. 

“As  your  purpose  is  to  prevent  failures  caused  by 
undue  hardship  imposed  by  the  provisions  of  codes,  the 
condition  of  all  concerns  reporting  that  they  cannot 
operate  under  the  provisions  of  the  codes  affecting 
their  line  will  be  considered. 

“Steps  will  be  taken  to  assist  those  entitled  to  mone¬ 
tary  consideration. 

“We  are  at  present  working  with  the  financial  agen¬ 
cies  of  the  government  along  these  lines.  It  should, 
however,  be  definitely  stressed  that  under  existing  cir¬ 
cumstances  most  incompetent  concerns  and  those  which 
would  not  under  any  circumstances  be  able  to  carry  on 
because  of  natural  conditions  beyond  the  control  of 
this  Administration,  will  claim  that  their  difficulties 
are  due  to  the  activities  of  the  NIRA. 


AVARS 

Canning  Factory  Machinery 

Pea  and  Bean  Filler  String  Bean  &  Tomato  Filler 
High  Speed  Syruper  Tomato  Washer 
Tomato  Corer  Hot  Water  Elxhauster 
Liquid  Plunger  Filler  Soup  &  Tomato  Juice  Filler 
Beet  Topper  Beet  Grader  Beet  Slicer 
Beet  Splitter  Can  Cleaner  Corn  Shaker 

AVARS  MACHINE  COMPANY 

SALEM.  NEW  JERSEY 


You  generally  find 
the  better  grade 
Canner  insured 

through 

CANNERS  exchange  SUBSCRIBERS 

at 

WARNER  INTER-INSURANCE  BUREAU 

Over  A  Quarter  Century 
oj  Successful  Service 

Lansing  B.  Warner,  Incorporated 

540  North  Michisan  Ave. 
CHICAGO,  ILL. 

Telephone  Delaware  9400 


SHOULD  BE 

In  Every  Cannery  Office 
"A  Complete  Course  in  Canning” 

As  an  insurance  against  loss 
New  Low  Price  $5.00 

Published  by 

The  Canning  Trade 
Baltimore,  Md. 
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“During  the  past  three  or  four  months  I  have  been 
peculiarly  sympathetic  toward  requests  for  exemptions 
where  it  appeared  that  undue  hardships  were  imposed 
by  provisions  of  the  code,  particularly  on  the  small 
business  units. 

“In  several  instances  the  Code  Authorities  have 
granted  exemptions,  while  in  others  it  was  obvious 
that  the  condition  of  the  petitioning  concern  had  not 
been  due  to  the  action  of  the  codes. 

“It  should  be  clearly  understood  that  the  N.  R.  A. 
cannot  be  expected  to  be  a  shield  for  incompetency,  and 
that  under  the  most  favorable  conditions  the  incompe¬ 
tents  will  fall  out,  or  it  will  be  evident  that  the  condi¬ 
tions  imposed  by  the  codes  are  so  favorable  to  industry 
or  trade  that  the  consumers  of  this  country  will  pay  an 
exorbitant  price  to  maintain  the  solvency  of  less  than 
one  per  cent  of  those  engaged  in  business,  which  are 
incompetent.” 

jt  * 

PICKING  RESULTS  TO  BE  EXPLAINED 
BEFORE  CANNERS 

ESULTS  of  picking  investigations  that  promise  to 
revolutionize  the  methods  of  picking  tomatoes  for 
Indiana  canning  factories  will  be  discussed  in  de¬ 
tail  at  the  seventh  annual  conference  of  Indiana  Can- 
ners  and  Fieldmen  that  will  be  held  at  Purdue  Univer¬ 
sity,  February  13-14.  Records  from  30,000  tomato 
fruits  tagged  over  a  five  year  period  by  the  Purdue 
University  Agricultural  Experiment  Station  indicate 
that  farmers  can  harvest  most  of  their  tomatoes  as 
No.  I’s  and  thus  increase  their  profits  if  they  will  regu¬ 
late  their  picking  practices,  and  the  detailed  report  of 
the  picking  record  will  provide  one  of  the  highlights 
of  the  comprehensive  two-day  conference. 

The  conference  will  open  Tuesday  noon,  February 
13,  with  a  cafeteria  luncheon  that  will  be  followed  by 
separate  sessions  for  canners  and  for  fieldmen.  Ollie 
Gilliatt,  of  Vincennes,  will  preside  over  the  canners 
meeting,  at  which  the  economic  situation,  sewage  dis¬ 
posal  for  canning  factories,  and  association  business 
will  be  taken  up.  J.  H.  MacGillivray,  of  Purdue,  will 
preside  at  the  fieldmen’s  meeting,  which  will  be  fea¬ 
tured  by  a  soil  clinic,  an  explanation  of  the  use  of  the 
soil  survey  in  canning  crop  fertilization,  and  a  discus¬ 
sion  of  production  problems. 

The  fifth  annual  “Sons  of  Soil”  banquet,  which  will 
be  featured  by  the  initiation  of  new  candidates  and  the 
presentation  of  U.  S.  “Won”  Club  Medals  to  outstand¬ 
ing  growers,  will  be  held  on  Tuesday  evening. 

A  variety  of  topics  will  be  presented  on  the  closing 
day’s  program,  including  the  variability  of  consistency 
of  Golden  Delicious  squash,  growing  sweet  corn  for 
the  canning  factory,  percentage  of  tomatoes  rotting 
before  becoming  red  ripe,  damage  done  by  bacterial 
canker  and  early  blight,  obtaining  maximum  benefits 
from  fancy  raw  tomatoes,  and  benefits  of  tomato 
grading. 

The  “Canners  Fun  and  Frolic  Banquet”  Wednesday 
night  will  conclude  the  conference. 


QUARTERLY  CANNED  FOODS  STOCK  REPORT 

HE  following  figures  collected  at  the  request  of 
the  canning  industry  and  trade  by  the  Foodstuffs 
Division  of  the  Bureau  of  Foreign  and  Domestic 
Commerce  compare  stocks  of  seven  principal  canned 
foods  in  the  hands  of  canners  and  distributors  on  Janu¬ 
ary  1, 1934,  with  those  held  by  the  same  firms  on  Octo¬ 
ber  1,  1933,  and  January  1,  1933. 

The  figures  are  NOT  total  stocks  for  ANY  item,  but 
are  comparative  in  that  they  represent  the  change  in 
holdings  based  upon  a  cross  section  of  the  canners  and 
of  the  distributors  and  are  therefore  representative  of 
conditions  in  the  industry  and  trade. 

Distributors  Increase  Holdings  of  Principal  Canned 
Food  Items — For  the  first  time  in  three  years,  dis¬ 
tributors  substantially  added  to  their  stocks  of  canned 
foods  during  the  fourth  quarter.  460  representative 
concerns  had  stocks  on  January  1,  1934,  of  seven  prin¬ 
cipal  canned  foods  which  were  nearly  24  per  cent  larger 
than  those  of  the  preceding  quarterly  date.  This  com¬ 
pares  with  a  fractional  decrease  between  October  1, 

1932,  and  January  1,  1933,  and  a  decline  of  1  per  cent 
between  October  1,  1931,  and  January  1,  1932. 

As  compared  with  a  year  ago,  distributors  stocks  of 
the  seven  items  covered  by  this  report,  with  the  excep¬ 
tion  of  canned  peaches,  were  considerably  larger.  Their 
holdings  of  canned  peaches  were  nearly  19  per  cent  < 
under  those  of  January  1,  1933. 

Canners’  Stocks  of  Seven  Items  Much  Smaller  Than 
Those  of  Year  Ago  —  With  the  exception  of  canned 
peaches,  stocks  of  which  were  larger  than  on  January 
1,  1933,  canners’  holdings  of  the  produnts  covered  by 
this  survey  ranged  from  5  to  37  per  cent  less  than  last 
year  at  this  time. 

Peas  and  peaches  are  the  only  products  of  those  cov¬ 
ered  for  which  the  movement  between  October  1  and 
January  1  indicated  by  the  figures  in  this  report  may 
be  considered  significant.  Intervening  packs  disturb 
the  apparent  movement  shown  for  the  other  items. 

COMPARISON  OF  STOCKS  OF  SEVEN  CANNED  FOODS 
IN  HANDS  OF  460  DISTRIBUTORS 
(Based  on  reports  from  the  same  firms  for  each  date) 

Percent  Change 

Commodity  Representative  Stocks  1/1/34  1/1/34 

Jan.  1  Oct.  1  Jan.  1  over  over 

1934  1933  1933  10/1/33  1/1/33 


Cases  All  Sizes 


Peas  . 

1,315,645 

1,398,665 

1,154,159 

—5.9 

+14.0 

Corn  . 

1,488,241 

1,380,697 

1,196,901 

+7.7 

+24.3 

Tomatoes  .... 

2,113,105 

1,040,688 

1,420,377 

+103.0 

+48.8 

Green  and 
Wax  Beans.. 

612,120 

602,773 

543,688 

+1.5 

+  12.5 

Peaches  . 

662,079 

551,389 

812,955 

+20.1 

—18.6 

Pears  . 

342,590 

142,567 

202,044 

+  140.0 

+69.8 

Pineapple  ... 

573,890 

624,317 

471,728 

—8.0 

+21.6 

Total,  Above 
Seven  Items. 

7,107,670 

5,741,096 

5,801,352 

+23.8 

+22.5 

February  5, 19SU 


THE  CANNING  TRADE 


13 


PHILLIPS  SALES  COMPANY,  Inc. 

Brokers  and  Commission 

Ganne^  and  Gannen  Supplies 

Located  in  the  heart  of  Maryland’s  great  packing  industry.  Brokers 
and  representatives  desired  in  all  markets.  Packers’  accounts  solicited. 

CAMBRIDGE  •  MARYLAND.  C.  S.  A. 


Landreth^s  Certified  Tomato  Seed 


We  take  pleasure  in  quoting  you  the  following  varieties  of 
Tomato  Seed.  All  the  Tomoto  Seed  we  offer,  we  grow  here 
with  the  exception  of  the  small  reds  and  yellows  which  we  do 
not  grow  here  for  fear  of  mixture.  Our  Tomato  Seed  is  sold  only 
in  i  and  1  lb.  cardboard  lithograph  packages.  The  Certified 
Seed  is  wrapped  in  moist  proof  cellophane,  sealed  with  the  seal 
of  the  Department  of  Agriculture  of  the  State  of  Pennsylvania. 
This  seal  assures  the  purchaser  the  seed  is  true  to  name,  free  from 
disezise  and  high  in  vitality. 

Certified  Marglobe . $3.50  Lb. 

“  Break  O’Day .  3.75  “ 

“  Norton  .  3.25  “ 

Stone .  3.25  “ 

“  Pritchard  or  Scarlet  Topper .  4.50  ** 

“  Landreths’  Red  Rock .  3.50  ** 

“  Bonny  Best . Sold  Out  “ 

“  Greater  Baltimore .  3.25  “ 

The  above  varieties,  uncertified,  are  $1.00  less.  We  grow 
all  other  varieties  of  Tomato  Seed,  if  you  want  any,  write  for  prices 
on  any  varities  of  seeds  used  by  Canners.  We  grow  them  all  and 
would  be  glad  to  be  given  the  opportunity  of  quoting.  Terms  are 
Net  Cash  delivered  your  town. 


D.  LANDRETH  SEED  COMPANY,  K 


1 50  Years  In  The  Seed  Business 


Founded  1784 


TUP  KJATirtKiAi  r rt I  rt D  PPikiTikin  rr\KADAKiv  ikir 


Printing 


Lithographing 


February  5, 19SU 
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COMPARISON  OF  STOCKS  OF  SEVEN  CANNED  FOODS 
IN  REPRESENTATIVE  CANNERS’  HANDS 

(Based  on  reports  from  the  same  firms  for  each  date) 

No.  of  Representative  Stocks —  Percent  Change 

Commodity  firms  Sold  and  U nsold  1/1/34  1/1/34 


report-  Jan.  1  Oct.  1  Jan.  1  over  over 
ing  1934  1933  1933  10/1/33 1/1/33 


Peas  . 

124 

Cases  All  Sizes 

2,707,841  4,335,117  4,207,234 

—38 

—37 

Corn  . 

144 

5,022,405 

6,785,951 

7,475,591 

—26 

—33 

Tomatoes.. 

230 

3,137,755 

276,772* 

4,526,093 

o... 

—31 

Green  and 
Wax  Beans 

161 

2,073,259 

2,433,524 

2,329,134 

—15 

—11 

Peaches  ... 

56 

4,160,622 

5,809,053 

3,532,140 

—28 

+18 

Pears  . 

50 

1,545,157 

1,252,790 

1,631,121 

+23 

—5 

Pineapple.. 

6 

3,007,235 

4,054,706 

3,889,427 

—26 

—23 

*  Does  not  include  any  1933  pack. 


Jft 

A  NEW  METHOD  OF  SELLING  CANNED 
SEAFOODS 

ELECTED  brokers  in  all  parts  of  the  United 
States  now  are  being  appointed  by  the  Certified 
Seafoods  Corporation  to  handle  their  complete 
line  of  sea  foods  under  a  new  and  novel  merchandising 
plan. 

The  corporation  is  owned  and  operated  by  a  group 
of  the  premier  packers  of  seafoods  on  the  Pacific  Coast 
and  was  formed  to  increase  consumer  confidence  in 
canned  seafoods.  Under  the  plan  each  can  will  carry 
on  its  label — and  all  lines  will  be  put  out  under  simi¬ 
lar  labels — the  facsimile  of  a  certificate  attested  by  a 
doctor  or  chemist  that  the  contents  of  that  can  meet 
the  rigid  conditions  of  the  corporation  as  to  grade, 
purity,  cleanliness,  sanitation  and  sterilization.  This 
certificate  applies  to  the  plant  in  which  the  merchan¬ 
dise  is  packed  as  well  as  to  the  merchandise  itself. 

The  need  for  such  organization  as  certified  was  seen 
after  an  extensive  survey  in  which  it  was  found  that 
the  housewife  lacked  the  same  degree  of  confidence  in 
purchasing  canned  seafood  that  she  had  in  purchasing 
other  groceries.  By  certifying  only  the  best  products 
of  their  respective  grades  in  canned  seafoods,  it  was 
felt  that  this  lack  of  confidence  could  be  eliminated. 

The  Certified  Seafoods  Corporation  will  maintain  its 
own  staff  of  physicians,  chemists  and  medical  experts 
whose  duty  it  will  be  to  rigidly  inspect  all  canneries 
and  the  products  packed  under  the  Certified  Seafoods 
Corporation  label.  Copies  of  all  analyses  of  products 
will  be  sent  to  the  Pure  Food  Department  at  Washing¬ 
ton  before  the  packer’s  product  is  put  on  sale. 

The  Certified  line  will  be  complete,  with  salmon, 
tuna  fish,  oysters,  shrimp,  crab,  sardines  and  other 
items.  Such  leading  Pacific  Coast  packers  as  the 
Alaska  Pacific  Salmon  Company,  Point  Loma  Tuna 
Packers,  Inc.,  W.  R.  Gilbert  Company,  Hovden  Food 
Products,  the  Alaska  Icy  Pack  Corporation,  and  others, 
already  have  become  members  of  the  new  corporation. 

Plans  are  being  worked  out  by  Western  Agency, 
Inc.,  of  Seattle,  which  has  been  selected  as  advertising 
counsel  for  the  corporation,  for  a  general  advertising 
and  merchandising  campaign.  St.  Louis,  Missouri,  has 
been  chosen  as  the  opening  metropolitan  city  for  the 
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campaign.  From  here  it  will  be  expanded  gradually 
to  include  all  of  the  larger  cities. 

Two  parts  of  the  plan,  in  addition  to  the  health  pro¬ 
tection  feature,  make  it  radically  different  from  other 
merchandising  plans.  Under  the  same  standardized 
Certified  Seafoods  label  will  be  not  only  every  line  of 
seafood  but  also  a  grade  of  each  line  to  meet  the  pock- 
etbook  of  any  customer.  It  also  permits  buyers  to 
purchase  assorted  seafoods  at  one  shipping  point  on 
the  Pacific  Coast. 

The  corporation  will  maintain  offices  in  Seattle,  San 
Francisco  and  Los  Angeles,  with  the  main  office  at  San 
Francisco,  which  will  be  the  general  shipping  point. 
Brokers’  applications  should  be  forwarded  for  the 
present  to  the  Los  Angeles  office  at  923  East  Third 
Street. 

* 

ROGERS  BROS.  NOVEL  CATALOG 

OGERS  BROS.  SEED  COMPANY,  326  W.  Madi¬ 
son  Street,  Chicago,  have  just  issued  a  novel 
wholesale  seed  catalog  in  booklet  form  giving  a 
ready  reference  of  the  main  characteristics  of  the  seeds 
they  grow  together  with  a  convenient  form  for  use  in 
obtaining  quotations  on  your  seed  requirements.  The 
left  hand  side  of  the  page  has  been  left  blank  for  your 
convenience  in  inserting  the  number  of  pounds  you 
will  need  of  each  variety.  Upon  mailing  to  Rogers 
Bros,  they  will  promptly  fill  in  their  quotations  and 
return  to  you. 

A  copy  of  the  catalog  may  be  had  by  writing  Rogers 
Bros,  at  the  above  address. 

CHAS.  E.  WURM  HEADS  CHICAGO  FOOD  CLUB 

HE  Chicago  Food  Products  Club,  entering  upon  its 
17th  year,  at  its  annual  luncheon  meeting,  Janu¬ 
ary  11th,  1934,  at  the  Sherman  Hotel,  elected  the 
following  officers  and  directors  to  serve  for  1934 : 

President — Charles  E.  Wurm,  Wurm  Brothers  Com¬ 
pany. 

Vice-President — J.  J.  Gerber,  R.  Gerber  &  Co. 

Secretary-Treasurer — Stanley  J.  Remus,  Stanley  J. 
Remus  &  Co. 

Directors — D.  F.  Bateman,  Griswold-Walker-Bate- 
man  Company;  R.  L.  Koenig,  Louis  Hilfer  Company. 

Advisory  Immediate  Past  President — ^W.  Leroy 
Pease,  National  Tea  Company. 


Filler  Boot 

Hansen  Sanitary  Kraut  Hansen  Quality  Pea  Grader 
Filler  Hansen  Four  Roll  Beet 

Hansen  Automatic  Tomato  Topper 

Filler  Hansen  Sanitary  Gallon  Filler 

^  Hansen  Whole  Grain  Corn  Cutter 

Hansen  Chili  Con  Came  Filler 


HANSEN  CANNING  MACHINERY  CORP. 

CEDARBURG,  WISCONSIN 


February  5, 1934. 
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Over  a 
hundred  of 


each  one  helps 
to  sell  the 
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%  Field  Hamper 
20  quarts 


Tomato  Field  Baskets 

Progressive  canners  everywhere  use  baskets  instead  of 
old  fashion  field  crates  because  they  save  time,  labor,  space 
and  money.  Tomatoes  keep  longer  in  Baskets  because  of 
thorough  ventilation.  We  are  the  largest  manufacturers 
in  the  U.  S. 

Write  us  for  prices. 

PLANTERS  MANUFACTURING  CO.,  Inc. 

PORTSMOUTH,  VIRGINIA 


Quality  Canning  Machinery 

We  manufacture  machinery  for  Corn, 

Peas,  Tomatoes,  Beans,  etc,  etc. 


Robina 

Circla  Steam  Hoist 


Write  for  descriptive  matter  covering  Tuc- Robins 

Line  for  Whole  Grain  Corn  Canning  Machinery  g 

A.  K.  Robins  &  Company,  Inc. 


Robins 

Palp  Machine 


Lombard,  Concord  &.  West  Falls  Ave. 


Baltimore,  Maryland 
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Wanted  and  For  Sale 

This  is  a  page  that  must  he  read  each  week  to  be  appreciated.  You  are  unlikely  to  be  interested  every  week  in  what 
is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  ana  accept 
your  opportunity  your  time  is  lost,  together  with  money.  Rates  upon  application. 


For  Sale  —  Machinery 


FOR  SALE — Two  Langsenkamp  Juice  Extractors. 
Good  as  new.  Reasonable. 

Curtice  Bros.  Co.,  Rochester,  N.  Y. 


Wanted  —  Machinery 

WANTED— Second-hand  five  tier  Process  Cages.  Must 
be  not  over  38”  wide  and  28”  high.  Specify  condi¬ 
tion  and  quantity. 

Address  Box  A-1951  care  of  The  Canning  Trade. 


For  Sale  —  Factories 


FOR  SALE— Canning  Factory,  fully  equipped  for 
packing  the  following  available  products -.—Tomatoes, 
Puree,  Sweet  Potatoes,  Asparagus  and  Pumpkin. 
Now  is  the  time  to  arrange  for  your  pack. 

Davis  &  Lippincott,  Woodstown,  N.  J. 


POSITION  WANTED — By  experienced  cannery  manager.  College 
gradaate;  Accountant;  can  handle  office,  sales,  factory,  labor. 
Can  assure  efficient  low  cost  operation  with  high  quality  pro¬ 
duction.  Many  years  experience  packing  most  fruits  and 
vegetables. 

Address  Box  B-1964  care  of  The  Canning  Trade. 


POSITION  WANTED— As  Factory  Manager.  Fully  experi¬ 
enced  in  the  packing  of  all  major  lines  in  New  York  State 
and  the  Tri-States,  from  the  field  to  the  finished  product.  Can 
equip  complete  plants  and/or  renovate  old  plants  to  manufacture 
under  the  most  efficient  methods  of  canning  to  secure  lowest 
possible  costs,  highest  quality  and  under  sanitary  conditions. 
Will  consider  any  proposition  large  or  small  with  a  progressive 
company.  Best  of  references. 

Address  Box  B-1945  care  of  The  Canning  Trade. 


POSITION  WANTED— Young  man,  experienced  packer  of  full 
line  of  fruits  and  vegetables,  catsup,  jam  and  jellies.  Will  go 
anywhere;  absolutely  dependable. 

Address  Box  B-1949  care  of  The  Canning  Trade. 


FOR  SALE— Well  built  Canning  Factory  and  equip¬ 
ment,  now  in  operation.  Packs  high  grade  products, 
location  excellent. 

Call  or  address  C.  F.  Moore,  Receiver,  Wallace 
Roberts  Canning  Co.,  Woodstown,  N.  J. 

FOR  SALE— Small  canning  factory  at  Eldora,  Cape 
May  County,  New  Jersey,  in  a  good  tomato  growing 
section. 

C.  S.  Stevens  &  Sons,  Cedarville,  N.  J. 

Wanted  —  Factory 

WANTED— To  buy  good  used  canning  plant,  moderate 
capacity. 

Address  C.  H.,  1521  Peachtree  St.,  Atlanta,  Ga. 

For  Sale  —  Seed 


FOR  SALE — Indiana  Baltimore  Tomato  Seed  from  sel¬ 
ect  stock,  treated  with  Semesan. 

Greenfield  Packing  Co.,  Greenfield,  Ind. 

Situations  Wanted 


POSITION  WANTED  By  young  man  35  years  of  age;  past  eight 
years  serving  as  factory  superintendent,  packing  corn,  tomatoes 
and  green  beans.  Can  install  or  build  complete  lines  for  same. 
Know  how  to  pack  quality.  Can  furnish  references. 

Address  Box  B-1955  care  of  The  Canning  Trade. 


POSITION  WANTED— By  Superintendent  with  firm  in  town  or 
city.  Can  pack  full  line  of  fruits  and  vegetables,  jams  and 
jellies,  dill  and  sour  pickles.  Also  machinist.  References;  26 
years  experience. 

Address  Box  B-1963  care  of  The  Canning  Trade. 


POSITION  WANTED — Mr.  Canner  do  you  require  services  of 
Superintendent  or  Manager  who  can  and  has  packed  fancy 
quality  vegetables  and  fruits  at  anticipated  low  cost?  I  have  26 
years  experience  from  field  to  finished  product.  References  as 
to  ability  and  character. 

Address  Box  B-1956  care  of  The  Canning  Trade. 


Help  Wanted 


WANTED  Experienced  man  in  the  preparation  of  very  fine 
soups.  State  experience  fully  in  first  letter. 

Address  Box  B-1948  care  of  The  Canning  Trade. 


WANTED — A  canned  foods  salesman  for  Central  New  York.  Must 
have  his  own  car. 

Address  Box  B-1960  care  of  The  Canning  Trade. 

THE  BOOK  YOU  NEED  !  ! 

**A  Complete  Course  in  Canning.” 

5th  Edition  386  Pages  New  Low  Price  $5.00 
Published  by  THE  CANNING  TRADE. 


February  5, 1934 
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SMILE  AWHILE 

Fhere  is  a  saving  grace  in  a  sense  of  humor. 

Relax  your  mind — and  your  body.  You’ll  be  better  mentally, 
physically — and  financially. 

SEND  IN  YOUR  CONTRI3UTION. 

All  are  welcome. 


GREECING  THE  AXLE 

Freshman — It’s  true  that  the  earth  revolves  on  its 
axis,  isn’t  it? 

Senior — Why  sure  it’s  true. 

Freshman — Well  then,  where  does  the  earth  oil  its 
axis? 

Senior — In  Greece,  stupid. 


GETTING  EVEN 

City  Chap — Say,  what’s  the  matter  with  the  train 
service  here?  That  engineer  breezed  past  without 
stopping ! 

Station  Master — Aw,  he’s  mad  at  me  ’cause  I 
wouldn’t  give  him  a  chew  of  tobacco. 

LAZI  BONES 

The  club  members  were  discussing  laziness.  One 
finally  told  about  his  hiking  trip  through  the  South. 
Coming  to  a  stream,  he  saw  a  mountaineer  sitting  on 
the  bank  against  a  tree,  his  hat  over  his  face  and  a 
fishing-rod  stuck  under  one  knee,  the  line  in  the  water. 

“Hello,”  said  the  visitor.  “Been  here  all  day?” 

“Yep,”  was  the  response  from  the  motionless  fisher. 

“Caught  anything?” 

“Dunno.” 

THOSE  MOONLIGHT  FLIGHTS 

Hotel  Manager  (to  new  guest) :  “I  shall  have  to  ask 
you  to  pay  in  advance.  Your  luggage  is  too — er — emo¬ 
tional.” 

Guest:  “Emotional?” 

Hotel  Manager :  “Yes,  easily  moved.” 


The  local  barber  was  not  above  suspicion  and  already 
the  minister  had  given  him  the  pledge  for  life  three 
times  within  the  year.  His  hand  was  still  suspiciously 
unsteady  as  he  shaved  his  pastor  and  two  or  three 
minor  gashes  were  registered  here  and  there. 

“Ah,  Donald,”  came  the  reprimand,  “you  see  what 
drink  does  to  a  man.” 

“I  do  that,  your  honor,  I  do  that;  it  makes  the  skin 
awful  tender.” 

NO  PARKING 

When  Noah  sailed  the  waters  blue 
He  had  his  troubles  same  as  you. 

For  forty  days  he  drove  the  Ark 
Before  he  found  a  place  to  park. 


GAMSE 

LABELS 


GAMSE  LITHOGRAPHING  CO.,  Inc. 

Herman  Gamse,  President 

419-423  E.  Lombard  St. 
BALTIMORE,  MD. 

Phone:  Plaza  1545-1546 


One  Operation! 

REMOVES 

•  Splits 

•  Skins 

•  Washes 

•  &  Dries 

WITH  THIS  NEW  PEA 

SPLIT  REMOVER 
WASHER 

Berlin  fHAPMAM 

CANNING^  MACHINEKY 

CA  Single  Unit  or  J!  Complete  Canning  Plant 
BERLIN  CHAPMAN  CO.,  BERLIN.  WIS. 
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The  Indiana  Colossal  Pulper 


** Nothing  Succeeds  Like  Success**  Truly  Spoken! 

These  words  come  to  mind  when  this  machine  is  considered.  Indiana  Pulpers 
from  their  very  beginning  were  a  success  and  if  a  machine  is  good  and  meets 
with  favor  there  is  every  reason  why  time  and  effort  should  be  devoted  to  make 
it  even  better.  This  has  been  done  from  time  to  time  and  now  when  our 
standard  Indiana  Pulper  is  satisfactory  to  all  concerned  we  have  to  offer  our 
latest  creation  in  the  pulping  field  namely  the  Indiana  Ck>lossal  Pulper.  It  is  a 
whip.  This  machine  like  all  our  pulpers  and  finishers  is  designed  to  be  readily 
and  easily  cleaned.  The  screens  can  be  unlocked  and  removed  completely  from 
the  machine  and  again  thoroughly  assembled  instantly,  no  trouble  or  fuss. 
Think  of  what  this  means  at  the  end  of  the  run,  you  are  sure  all  will  be  spick- 
and-span  when  the  machine  is  ready  for  the  next  operation.  The  entire 

surface  is  fully  machined  and 
there  will  be  no  cracks  or  crev- 
ices  for  mold  to  collect  or  bac- 
teria  to  form.  There  are  many 
■w/d  improved  features  that  warrant 

your  investigating  this  1934 


INDIANAPOLIS 

INDIANA 


Steam  Jacketed  Kettle,  Standard,  Tilting 
and  Shallow  type 
Improved  Brush  Finishers, 

Indiana  Chili  Sauce  Machine, 

Pumps  for  Pulp  and  Catsup, 

Hampers,  Knives,  Solder  and  Flux, 

C.  M.C.,  Superbrite  and  Nubrite  Metal¬ 
lic  Coatings. 

Stickle  Differential  Drainage  and  Return 
Boiler  System, 

Steam  Traps, 

Tomato  Juice  Strainers, 

Storage  Tanks  with  Preheating  Coils  or 
Steam  Crosses, 

Indiana  Paddle  Finishers, 

Fillers, 

Kook-More  Koils 

Cooking  Tanks  either  Cypress  or  Glass 
lined, 

Indiana  Slush  Pumps  for  handling  Plant 
Refuse, 

Aprons,  Gloves,  Firepots  and  Furnaces, 
Capping  Steels, 

Steel  Stools  and  Dippers, 

Indiana  Continuous  Pumpkin  handling 
System, 

Preheating  Coils  and  Steam  Crosses, 

T omato  Salters, 

Stainless  Steel  Glass  lined  pipe  and 
fittings. 


QUALITY  SEED  PEAS 

Canners  Varieties  Exclusively 

QueJity  is  to  seeds  what  character  is  to  an  individual.  Our  seed 
p>eas  possess  the  dependability  that  follows  careful  breeding. 

Gallatin  Valley  Seed  Company 

BOZEMAN,  MONTANA 


MORRAL  BROTHERS 


BROWN  BOGGS  CO..  Ltd 
Hamilton,  Ont., 

Sola  Agents  for  Canada 


Write  for  Catalogue  and  further  Particulars 

MORRAL  BROTHERS,  Mortal,  Ohio 


PATENTED 


MORRAL,  OHIO 

Manufacturers  o/ 

THE  MORRAL  CORN  HUSKER 
Either  single  or  double 
THE  MORRAL  CORN  CUTTER 
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THE  MARKETS 

IN  LEADING  CANNED  FOODS  CENTERS 


WEEKLY  REVIEW 

See  the  Complete,  Itemized  Review  Under  Chicago  Market — 
Market  Cleaning  Out  Too  Quickly — Play  Safe  This  Year,  Back 
the  Marketing  Agreements. 

The  market — Just  as  we  had  decided  to  give 
you  a  brief  review  of  each  item  of  canned  foods 
this  week,  comes  an  exceptionally  complete  sum¬ 
mary  of  every  item  from  our  Chicago  correspondent. 
Turn  to  that  and  you  will  certainly  agree  with  us. 
And  there  is  no  need  to  repeat  here,  because  condi¬ 
tions  are  the  same  everywhere,  and  the  situation  he 
pictures  holds  in  your  immediate  locality  as  well  as 
in  the  leading  canned  foods  markets.  We  could  ease 
our  job  very  considerably  each  week  by  just  quoting 
the  market  prices  on  every  item  of  canned  foods  in 
this  review,  and  at  a  very  heavy  saving  in  costs,  since 
the  page  could  be  kept  “standing”  and  only  the  figure 
corrections  be  made,  but  that  is  not  the  way  we  like 
to  serve  you.  You  must  have  noted  this  desire  to  help 
on  the  part  of  every  one  of  our  correspondents :  they 
give  you  real  worthwhile  and  dependable  reports,  al¬ 
ways  intimately  in  touch  with  everything  that  is  hap¬ 
pening  in  the  market,  and  you  can  depend  upon  them. 

The  feature  of  the  Baltimore  canned  foods  market, 
and  that  includes  this  entire  section,  commonly  re¬ 
ferred  to  as  the  Tri-States,  is  a  deep  concern  over  the 
rapid  disappearance  of  everything  in  the  canned  foods 
line.  Stocks  are  cleaning  up  so  rapidly  that  canners 
and  brokers  are  beginning  to  worry;  because  it  has 
always  been  a  cherished  habit  to  take  care  of  their 
customers,  and  they  do  not  like  being  asked  for  goods 
and  have  none  to  supply.  But  that  is  what  is  hap¬ 
pening.  Some  big  canners,  with  a  varied  line  of 
goods,  are  completely  cleaned  out,  of  everything,  and 
all  of  them  are  down  to  odds  and  end  lots.  And  that 
is  true  of  other  regions  as  well,  and  in  some  localities 
it  is  worse  than  here. 

As  for  prices,  the  canners  are  anxious  to  hold  the 
market  down,  not  to  allow  it  to  get  too  high,  as  they 
know  that  will  hurt  in  two  ways :  it  slows  down  con¬ 
sumption,  and  it  tempts  the  canners  to  overdo  next 
season’s  packs.  You  have  an  example  in  this  in  can¬ 
ned  tomatoes.  In  the  central  west  they  have  moved 
No.  2  standard  tomatoes  to  $1  firm,  whereas  here  they 
have  moved  up  to  871/^  to  90c,  with  some  of  course 


holding  for  $1,  and  $1  is  plenty  high  enough  and 
should  not  be  moved  above  it. 

They  will  be  making  pearl  necklaces  out  of  canned 
peas  if  this  clean  up  continues.  They  are  gone  here ; 
Wisconsin  reported  last  week  that  it  was  nearly 
cleaned  out;  New  York  State  is  in  little  if  any  better 
condition.  And  what  has  this  done  to  many  pea  can¬ 
ners?  Caused  them  to  revamp  their  original  plans, 
and  to  determine  to  produce  double  what  they  nor¬ 
mally  do;  and  if  that  Marketing  Agreement,  to  re¬ 
strict  the  pack,  is  not  made  they  will  wreck  them¬ 
selves.  They  mistakenly  think  that  suddenly  the 
public  has  awakened  to  the  real  quality  of  my  peas, 
and  they  want  more  than  I  can  produce.  They  are 
kidding  themselves.  The  scarcity  of  canned  peas,  and 
their  general  improvement  in  quality — and  therefore 
great  superiority  over  raw  peas  in  the  market — has 
forced  the  demand  on  them,  and  cleaned  out  their 
supplies.  The  market  has  not  picked  them  out  for 
special  attention;  every  pea  canner  in  the  business 
has  had  the  same  experience.  And  if  they  increase 
their  1934  output,  they  will  find  that  every  other  pea 
canner  has  done  so — and  some  new  ones  who  have 
resumed  or  just  come  in — and  the  result  will  be  a 
badly  over-packed  condition,  below  cost  prices,  and 
the  horrible  awakening  that  they  are  not  the  pets  of 
the  market,  that  the  market  is  not  crazy  about  their 
particular  peas! 

How  much  better  it  would  be  if,  having  this  excel¬ 
lent  marketing  condition,  the  canners  would  so  regu¬ 
late  their  output  as  to  keep  the  market  in  strong  posi¬ 
tion,  with  supply  just  a  little  short  of  the  demand? 
They  have  the  chance;  as  have  the  tomato  canners; 
the  corn  canners,  and  all  the  canners.  That  is  what 
these  marketing  agreements  are  trying  to  do  for  you. 
Better  to  make  a  fair  profit  on  a  pack  of  20,000,  50,- 
000  or  100,000  cases,  as  fits  your  size,  than  to  lose 
your  shirt  on  a  pack  of  40,000,  100,000,  or  200,000 
cases.  Ever  since  the  earliest  recorded  history  of 
canning  you  have  tried  to  make  the  sort  of  “killing” 
you  have  in  mind  now,  and  you  have  not  succeeded 
once.  Can’t  this  industry  ever  learn?  You  will  read¬ 
ily  agree  that  if  you  could  make  5c  per  dozen  clear 
each  year,  year  in  and  year  out,  you  would  be  im¬ 
mensely  better  off  than  you  have  been  with  one  good 
year  and  four  lean  ones ;  then  why  don’t  you  play  for 
it?  Play  safe.  Every  danger  signal  that  can  be  flown 
has  been  waived  in  your  face  this  year ;  have  you  the 
nerve  to  say  that  they  are  all  wrong — ^buyers,  dis¬ 
tributors,  Government  experts,  supply  men  and  all? 
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They  are  battling  in  Washington  to  perfect  the 
marketing  agreements — the  second  week  of  the  en¬ 
counter,  and  they  will  get  them  fixed  up.  What  you 
should  do  is  to  demand  them,  urge  them,  and  when 
they  are  passed  and  agreed  upon,  get  every  canner 
in  your  reach  to  sign  up,  and  sign  up  first  yourself, 
and  get  the  restriction.  Then  you  will  know  that  “the 
other  fellow”  is  not  going  to  increase  while  you  cut 
down.  That  is  the  best  thing  you  can  do  for  your¬ 
self  and  for  your  industry.  But  it  must  be  done 
quickly,  honestly  and  generally.  Don’t  be  a  mule, 
holding  back,  because  you  don’t  believe  it  will  work. 
These  committees  have  worked  over,  many  times, 
every  objection  you  could  possibly  have  or  dream 
about.  What  they  present  will  be  right,  and  the  best 
thing  for  you.  Sign  up  quickly  and  help  make  others 
do  so. 

NEW  YORK  MARKET 

By  “NEW  YORK  STATER” 

Special  Correspondent  of  “The  Canning  Trade" 

Market  Bullish — Futures  Will  Open  Higher — They  Wait  Upon 
Marketing  Agreements — ^Tomatoes  Advancing — Spinach  Moves 
Up — Salmon  Causing  Interest — Sardines  Up — 
Grapefruit  Expected  to  Advance. 

New  York,  February  1,  1934. 
ARKET — Replacement  buying  continued  at  a 
fair  pace  in  the  local  canned  foods  market  dur¬ 
ing  the  past  week  with  prices  on  all  major 
items  holding  firm  to  strong.  Bullish  sentiment  re¬ 
ceived  additional  stimulus  from  the  rising  trend  noted 
in  the  nation’s  security  and  commodity  markets  dur¬ 
ing  the  past  week. 

OUTLOOK — With  inquiries  for  spot  items  broad¬ 
ening,  a  gradual  rise  in  the  price  structure  is  now 
under  way,  trade  observers  hold.  The  basic  strength 
of  the  market,  as  exemplified  in  the  latest  Department 
of  Commerce  report  on  holdings  of  canned  foods  by 
representative  distributors  and  canners,  coupled  with 
the  general  rise  in  public  purchasing  power  due  to 
Federal  projects  to  relieve  unemployment  and  the  im¬ 
provement  in  general  trade  and  business  conditions, 
places  the  canned  food  industry  in  the  strongest  mar¬ 
ket  position  that  it  has  enjoyed  in  several  years. 

FUTURES — Opening  prices  this  year  will  be  far 
above  last  year’s  figures,  due  to  increased  packing 
costs,  it  is  known.  Just  how  much  packing  costs  will 
rise  under  the  A.  A.  A.  plans  for  aiding  the  farmers 
and  growers  is  not  settled  as  yet  nor  will  it  be  until 
the  marketing  agreements  now  under  consideration  in 
Washington  have  been  formally  approved  by  the  Gov¬ 
ernment. 

First  hands  and  distributors,  therefore,  are  showing 
little  but  academic  interest  in  the  futures’  market  at 
the  present  time  and  little  activity  is  expected  until  the 
marketing  agreements  are  agreed  upon  and  are  out  of 
the  way.  Meanwhile,  the  knowledge  of  higher  prices 
on  new  pack  items  will  tend  to  clean  practically  all 
stocks  now  held  by  canners  out  of  the  market  with  the 
result  that  carryovers  in  the  major  packs  will  be  small. 


N.  R.  A.  SEIZURES — Importers  here,  indignant 
over  seizures  of  foreign  packed  canned  foods,  are  plan¬ 
ning  to  ask  General  Johnson  to  make  a  definite  state¬ 
ment  on  their  right  to  use  the  Blue  Eagle  insignia  of 
the  N.  R.  A.  on  imported  goods. 

While  it  is  reported  that  the  goods  seized  here  have 
been  released,  the  inference  that  they  are  trying  to 
mislead  American  buyers  has  stirred  up  the  importers. 
Under  the  blanket  code,  they  claim,  all  importers  ad¬ 
hering  to  the  code  have  the  right  to  place  the  Blue 
Eagle  emblem  on  cases  containing  imported  products. 

STOCKS — The  low  stocks  of  tomatoes  held  by  Tri¬ 
state  packers  brought  about  moderate  advances  in 
prices  as  inquiries  from  buyers  broadened  during  the 
past  week.  Current  levels  of  85c  for  standard  2s  and 
$4.25  for  standard  10s,  both  factory,  are  expected  to 
give  way  to  higher  price  ideas.  Quite  a  few  packers 
displayed  little  interest  in  selling  at  these  levels.  Inas¬ 
much  as  it  is  a  sellers’  market,  in  addition  some  deals 
undoubtedly  have  been  consumated  above  these  levels 
but  a  gradual  mark-up  in  prices  is  in  store,  trade  ob¬ 
servers  hold. 

California  packers  got  on  the  bandwagon  during 
the  week  with  some  of  the  major  packers  lifting  stand¬ 
ard  2V2S  to  $1.15  and  10s  to  $4.25,  coast,  up  5c  and 
25c  respectively.  Some  packers  are  still  holding  at 
$1.10  and  $4,  respectively,  but  these  lower-priced 
stocks  are  comparatively  small  and  the  general  price 
list  is  expected  to  swing  into  line  with  that  posted  by 
the  major  units. 

SPINACH — Spot  spinach  has  firmed  slightly,  both 
Tri-state  packers  and  West  Coast  factors  reporting  a 
stiffening  of  prices.  Demand  has  picked  up  and  first 
hands  are  showing  reluctance  to  sell  at  recent  levels. 

Offerings  of  new  pack  spring  spinach  are  being 
pushed  in  the  local  market  by  California  packers  with 
preliminary  prices  around  the  current  levels  prevail- 
in  on  spot  goods  although  in  some  instances  offerings 
somewhat  lower  have  been  heard.  While  some  busi¬ 
ness  has  been  done,  current  uncertainty  about  the 
possibility  of  higher  packing  costs  under  A.  A.  A.  pro¬ 
grams  for  farm  relief  has  hampered  trading  some¬ 
what. 

SALMON — ^With  Lenten  demand  for  canned  fish 
aiding  the  market,  salmon  is  being  well  sustained  by 
all  major  coast  factors.  Some  stocks  of  pinks  are  re¬ 
ported  around  under  the  current  market  level,  but 
these  are  felt  to  be  small  and  in  general,  the  current 
price  list  is  being  observed.  Fancy  grades  of  salmon 
are  firmly  held. 

VEGETABLES — Peas  are  in  demand  with  stocks 
confined  to  scattered  holdings,  in  most  instances.  With 
Wisconsin  packers  practically  cleaned  out  and  Tri¬ 
state  packers  reporting  virtually  the  same  condition, 
remaining  stocks  are  bringing  higher  prices.  Corn  is 
moving  along  in  good  shape  with  prices  firm  to  strong 
and  a  strengthening  trend  in  evidence. 

CHANGE — No  more  telling  indication  of  the  cur¬ 
rent  condition  of  the  market  can  be  afforded  than  in  the 
remark  of  a  veteran  broker,  “that  the  difficulty  today 
is  in  securing  goods  for  the  buyers.”  Contrast  this 
with  conditions  in  recent  years  when  buyers  showed 


February  5, 19 3 U 


THE  CANNING  TRADE 


21 


indifference  to  any  commitments  save  those  necessary 
for  spot  needs,  and  first  hands  were  forced  to  move 
stocks  at  sacrifice  levels  in  order  to  meet  their  obli¬ 
gations, 

SARDINES — Maine  packers  have  advanced  prices 
10c  a  case,  effective  immediately,  putting  keyless  oils, 
quarters,  up  to  $2.60,  factory,  with  other  sizes  moving 
up  on  the  same  scale.  Higher  prices  are  in  store,  sar¬ 
dine  factors  warn,  pointing  to  the  recent  advances  in 
Chicago.  Increased  packing  costs  due  to  an  advance 
in  can  prices  and  other  items  mean  that  next  season’s 
prices  are  going  to  be  sharply  above  the  current  spot 
prices. 

BROWNLEE,  A  DIRECTOR — James  F.  Brownlee, 
vice-president  of  the  General  Foods  Corp.  in  charge  of 
sales,  and  president  of  the  General  Foods  Sales  Com¬ 
pany,  Inc.,  has  been  named  a  director  of  the  General 
Foods  Corporation. 

GRAPEFRUIT  —  Prices  are  stable  and  Florida 
packers,  pointing  to  the  shortage  of  the  crop,  hold  that 
higher  quotations  are  in  view  for  the  near  future.  The 
trade  here,  however,  still  is  cautious  in  view  of  the 
recent  unsettled  conditions  in  this  item. 

However,  cold  figures  indicate  that  packers  cannot 
afford  to  sell  at  less  than  list  price  and,  considering  the 
rising  tone  of  the  general  market,  higher  prices  are 
a  more  likely  development  than  lower  levels.  Grape¬ 
fruit  packers  this  year  had  a  firm  to  strong  market  as 
a  background  rather  than  the  weak  support  afforded 
them  last  year  when  prices  broke.  This  no  doubt  aided 
them  in  maintaining  a  generally  firm  market,  despite 
all  of  the  reports  of  sub-market  offerings. 

While  indications  that  buyers  are  loosening  up  some¬ 
what  in  their  commitments  due  to  the  probability  of 
higher  prices  could  not  be  confirmed  officially,  such  a 
development  is  logical. 

CHICAGO  MARKET 

By  “ILLINOIS” 

Special  Correspondent  of  “The  Canning  Trade” 

The  Market  As  a  Prominent  Factor  Sees  It — A  Detailed  Review 
Of  Each  Item 

Chicago,  Ill.,  February  1,  1934. 

Market — About  the  best  way  to  report  the 
Market  is  to  “steal  the  thunder”  of  a  prominent 
Chicago  factor  who  during  the  past  few  days 
has  issued  a  bulletin  as  follows.  This  lets  your  Chi¬ 
cago  correspondent  down  easy  but,  you  will  forgive 
him  this  time. 

ASPARAGUS — Market  more  than  firm  on  the  Coast 
because  of  well-defined  rumors  that  the  1934  pack  will 
not  only  be  controlled  but  opening  prices  thereon  sub¬ 
stantially  higher  than  last  year. 

APPLES — Market  firm  with  $3,25  F.O.B.  Washing¬ 
ton  bottom  for  No.  10  fancy  solid  pack  and  with  a  light¬ 
er  stock  in  the  Pacific  Northwest  by  far  than  a  year 
ago.  Unsold  stock  in  New  York  state  also  much  higher. 


APPLESAUCE — Everyone’s  price  is  the  same  on 
No.  2  fancy  New  York  packing,  i.  e.,  85c  cannery  with 
prospects  of  5  to  10c  advance  soon. 

APRICOTS — Market  firm  with  No.  2  tins  all  grades 
in  short  supply.  No.  21/2  choice  at  $1.25  Coast  selling 
freely. 

BEANS — (Wax  and  Green) — Heavy  movement 
since  the  turn  of  the  year  has  forced  prices  up  a  nickel 
a  dozen  on  both  No.  2  tin  standards  and  No.  2  tin 
extra  standards.  75c  on  the  former  and  85  to  90c  on 
the  latter  f.  0.  b.  Central  Western  points  the  prevailing 
market.  No.  10  tin  beans  in  better  demand  with  basis 
of  supply  limited. 

BEANS — (Limas) — Maryland,  Delaware,  and  Vir¬ 
ginia  very  closely  cleaned  up.  Michigan  is  still  selling 
at  prices  in  this  market  that  makes  it  impossible  for 
the  Eastern  canner  to  compete  with. 

BEANS — (Pork  and  Beans,  Red  Kidney,  etc.) — The 
movement  on  these  items  since  the  turn  of  the  year  has 
been  quite  heavy  with  prices  firming  up. 

BEETS — Strong  market  in  Wisconsin  and  New  York 
with  a  heavy  play  on  No.  2  cuts  at  671/0  to  70c  Wiscon¬ 
sin  and  New  York  shipping  points. 

BERRIES — The  entire  line  of  Black  Raspberries, 
Blueberries,  Loganberries,  Red  Raspberries,  Straw¬ 
berries,  etc.,  is  all  strictly  in  a  seller’s  market  because 
of  the  scant  supply  in  first  hands. 

CARROTS — No.  2  diced  65  to  70c  cannery  with  a 
better  movement  noted.  No.  10  tins  are  by  no  means 
plentiful. 

CARROTS  AND  PEAS — Market  practically  cleaned 
up  with  what  few  available  in  the  fancy  grades  held 
firm  at  $1.40  Wisconsin  cannery. 

CHERRIES  —  (Royal  Anns)  —  A  little  weakness 
here  in  the  Pacific  Northwest  but  at  concessions  can- 
ners  have  no  difficulty  in  moving  substantial  quantities. 

CHERRIES — (Sour  or  Pitted) — Michigan  author¬ 
ity  claims  Marketing  Agreement  soon  in  effect  which 
will  stabilize  prices  to  a  $5.00  basis  on  No.  10  tins  and 
$1.10  on  No.  2  tins  f.  o.  b.  factory. 

CRABMEAT — The  Japanese  interests  have  this 
item  in  good  control  and  the  market  rules  steady  with 
routine  demand. 

CORN — A  heavy  buying  demand  since  the  turn  of 
the  year  has  made  No.  2  standard  corn  (both  white 
and  yellow)  hard  to  locate  even  at  75c  shipping  point 
middlewest.  Extra  standard  grades  in  better  demand. 

GRAPEFRUIT — Market  hardening  with  the  results 
that  a  large  number  of  buyers  have  recently  placed 
orders  to  protect  their  requirements  for  the  coming 
several  months. 

GREENS — (Turnip  and  Mustard) — Market  firm 
with  routine  interest. 

LOBSTER — All  spots  cleaned  up  and  trading  con¬ 
fined  to  second  hands. 

MILK — (Evaporated) — No  change  in  this  situation. 
Rumors  that  chiseling  is  going  on  cannot  be  definitely 
proven.  Independents  still  fighting  for  a  larger  spread 
than  the  15c  per  case  basis. 


22 


THE  CANNING  TRADE 


February  5, 19SU 


PEACHES — The  local  market  is  being  influenced 
by  spot  stocks  that  were  shipped  in  December  and 
which  are  now  being  sold  at  prices  slightly  under  the 
prevailing  Code  levels  in  California.  Both  chains  and 
jobber  retail  channels  report  a  much  better  movement 
in  this  fruit. 

PEARS — Are  outselling  peaches  thus  far.  Every¬ 
one  reports  heavy  movement.  A  great  scarcity  of  No. 
21/2  choice  pears  except  in  small  counts  as  for  example 
14  to  16  and  even  smaller.  No.  10  standard,  choice  and 
fancy  pears  practically  a  thing  of  the  past. 

PLUMS,  PRUNES — A  good  movement.  Prices  firm. 
No.  21/2  choice  prunes  $1.05  to  $1.10  coast.  Pitted 
prunes  all  sizes  and  grades  very  scarce.  No.  10  tin 
choice  practically  unobtainable. 

PUMPKIN — Trading  narrow.  No  distressed  lots 
however  which  makes  for  a  stable  situation. 

PEAS — Any  old  kind  of  a  standard  pea  in  No.  2  tin 
now  commands  $1.20  cannery  easy.  One  or  two  Wis¬ 
consin  canners  made  bold  to  name  future  prices  but 
nothing  much  resulted  as  most  canners  and  buyers 
alike  prefer  to  await  settlement  of  allocation  of  acre¬ 
age,  control  of  pack  and  marketing  agreements.  Some 
Wisconsin  canners  afraid  of  a  poor  crop  in  1934  ac¬ 
count  marked  lack  of  moisture  in  soil. 

RHUBARB — Stocks  very  low ;  prices  firmly  held  and 
a  better  than  usual  movement  reported  by  distributors. 

SHRIMP — Everyone  apparently  still  awaits  report 
from  the  Gulf  restabilization  plans  before  anticipating 
requirements  or  making  any  real  push  on  this  fish  item. 

SALMON — Market  on  No.  1  tall  pinks  and  No.  1 
tall  reds  firmly  held  on  coast  at  former  quoted  prices. 
Fancy  grades  salmon  in  scant  supply. 

SPINACH — ^With  the  Baltimore  sector  cleaned  up 
on  spots,  the  trade  eyes  California.  Prices  f.  o.  b. 
coast  for  shipment  the  coming  few  weeks  have  been 
named  and  range  $1.05  to  $1.10  for  No.  2V2  fancy  and 
$3.50  for  No.  10  fancy. 

SWEET  POTATOES — Market  quiet  but  prices  firm¬ 
ly  held. 

TOMATOES  —  (Including  Tomato  Paste,  Puree, 
Juice,  etc.) — Market  exceedingly  strong  and  will  un¬ 
questionably  reach  higher  levels  as  the  spring  ap- 
proches.  Most  canners  in  the  middlewest  holding  No. 
2  standards  at  $1.00  cannery.  No.  2V2  tin  standards  at 
$1.20  cannery.  No.  10s  range  from  $4.25  to  $5.00  can¬ 
nery. 

MIXED  VEGETABLES  FOR  SOUP— Added  inter¬ 
est  has  been  noted  in  this  item  lately.  Wisconsin  is  not 
the  prolific  seller  as  prevailed  a  year  ago.  The  trade 
are  looking  more  to  the  east. 

SAUER  KRAUT — What  is  the  limit?  That  is  why 
buyers  are  now  considering  $1.25  for  No.  2V^  tins  with 
even  higher  prices  by  some  and  $3.75  for  No.  10s,  going 
prices. 


GULF  STATES  MARKET 

By  “BAYOU” 

Special  Correspondent  of  “The  Canning  Trade” 

Oyster  Prices  Advance — Uniform  Brokerage — Fair  Size  Pack- 
Demand  Keeps  Good — But  Few  Shrimp  Being  Canned. 

Mobile,  Ala.,  February  1,  1934. 

OYSTERS — ^When  these  lines  are  read,  the  price 
of  cove  oysters  will  have  advanced  to  $1.05 
per  dozen  for  5-ounce  cans  and  $2.10  per  dozen 
for  10-ounce  cans,  f.  o.  b.  factory,  which  is  an  advance 
of  5c  per  dozen  and  10c  per  dozen  respectively  on 
5-ounce  and  10-ounce  cans  over  the  price  that  has 
been  prevailing.  The  new  price  goes  into  effect  on 
February  1st. 

Another  adjustment  that  has  taken  place  is  the 
regulation  of  the  broker’s  commission,  which  in  the 
future  will  be  a  uniform  one  of  3  per  cent  all  around. 
In  some  instances,  the  new  brokerage  commission  will 
be  a  reduction,  but  in  other  cases  it  will  be  a  raise,  so 
all  in  all,  it  should  work  out  all  right  to  everybody 
concerned. 

The  closing  of  the  oyster  canning  operations  has 
been  set  at  March  25  this  year,  which  will  make  it  a 
short  season,  as  in  previous  years  the  oyster  canning 
season  has  run  through  April. 

It  looks  like  the  sea  food  canners  of  this  section  are 
commencing  to  realize  that  something  has  to  be  done 
to  save  the  industry. 

They  can’t  keep  on  doing  business  in  a  haphazard 
way  and  expect  to  pull  through.  The  days  of  putting 
shoddy  goods  at  a  cheap  price  has  passed  and  canners 
everywhere  will  have  to  pack  first  class  stuff,  pay  fair 
wages  and  get  a  reasonable  margin  of  profit  on  their 
pack,  otherwise  they  can’t  exist. 

The  oyster  pack  in  this  section  is  moving  along 
nicely  and  there  have  been  quite  a  good  many  oysters 
canned  in  Biloxi,  Miss.,  this  past  week.  However,  the 
oyster  pack  in  Alabama  has  been  moving  along  in  low 
gear,  due  to  the  scarcity  of  the  bivalves ;  nevertheless 
the  canneries  in  Bayou  La  Batre  were  able  to  operate 
reasonably  steady. 

The  greater  part  of  the  shrimp  boats  having  knocked 
off  shrimping  are  now  oystering,  which  has  helped 
the  supply  of  raw  material  for  the  canneries  and  then 
too,  the  raw  oyster  market  is  slumping  and  some  of 
the  raw  oyster  tongers  have  gone  catching  steam 
oysters  for  the  factories  because  of  the  slowing  down 
of  the  demand  for  raw  oysters.  This  slowing  down 
of  the  demand  for  raw  oysters  happens  every  year 
after  Xmas,  hence  it  is  not  unusual  and  why  this  should 
be  the  case,  it  is  hard  to  understand  because  oysters 
are  in  better  condition  at  this  time  of  the  year  than 
they  are  30  to  60  days  before,  but  somehow  or  other, 
the  trade  seems  to  get  their  fill  of  oysters  in  October, 
November  and  December  and  they  commence  to  wean 
off  them  after  the  Xmas  holidays.  Cold  weather  boosts 
the  sale  of  oysters  and  the  peak  of  the  raw  oyster  busi¬ 
ness  is  from  the  last  week  in  November  to  Christmas. 

We’ve  had  Indian  Summer  weather  pretty  much  all 
the  Fall  and  Winter  which  has  reduced  the  sale  of  raw 
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oysters  and  therefore  production  has  had  to  be  held 
down  to  a  great  extent  this  year. 

On  the  other  hand,  the  demand  for  cove  oysters  has 
been  very  good  due  to  the  fact  that  there  was  very 
little  carryover  stock  at  the  beginning  of  the  canning 
season  and  also  to  the  fact  that  the  canners  have  had 
to  go  slow  with  the  pack  due  to  the  Indian  Summer 
weather  which  is  unfavorable  for  the  canning  of 
oysters. 

Oysters  have  not  been  fat  and  plump  until  recently 
and  while  it  does  not  affect  the  quality  of  the  oysters, 
yet  it  reduces  the  yield  to  the  canners  and  hence  it 
makes  them  cost  more.  Another  handicap  of  the  un¬ 
favorable  weather  is  that  oysters  will  not  keep  long  in 
the  shell  in  warm  weather,  hence  the  factories  can  only 
handle  them  in  limited  quantities,  which  runs  up  the 
price  of  raw  material  very  high. 

Notwithstanding  the  fact  that  the  price  of  cove 
oysters  is  higher  this  year  than  last,  yet  is  is  doubtful 
if  any  canner  has  made  any  money  on  cove  oysters 
this  season  and  the  pack  is  in  the  “Red”  thus  far,  so 
let  us  hope  that  it  will  be  different  from  now  on. 

Everybody  is  clamoring  for  cove  oysters,  but  nobody 
knows  what  the  canners  are  up  against  in  producing 
them. 

SHRIMP — The  shrimp  pack  is  nothing  more  than 
a  “side-line”  in  the  sea  food  canning  game  at  present 
and  a  few  shrimp  are  being  canned  by  the  factories 
because  they  are  runnnig  on  oysters,  otherwise  there 
would  not  be  any  shrimp  canned  at  this  time. 

The  movement  of  canned  shrimp  picked  up  since 
January  15th  and  sales  have  increased  considerably  in 
the  advent  of  Lent  and  from  the  looks  of  things,  it  is 
going  to  keep  up  through  Lent. 

Canned  shrimp  has  received  its  full  share  of  bad 
breaks  this  season,  but  it  looks  like  the  darkest  hour 
has  been  passed  and  the  dawn  of  a  bright  future  is  in 
sight. 

There  may  be  some  distressed  lots  of  canned  shrimp 
being  offered  at  cheap  prices,  but  reputable  packers 
are  asking  and  getting  95c  per  dozen  for  No.  1  medium 
and  $1  per  dozen  for  No.  1  large,  f.  o.  b.  cannery. 

CALIFORNIA  MARKET 

By  “BERKELEY” 

Special  Correspondent  of  “The  Canning  Trade” 

Considering  Pack  Control  Measures — Contracting  the  Grow¬ 
ers — Growers  Planning  Heavy  Increase  in  Spinach  Acreage — 
Asparagus  Preparations  —  Apricot  and  Pear  Packs  to  Follow 
Pack  Control  Plan — More  Jap  Tuna  Seizures. 

San  Francisco,  February  1,  1934. 

ONTROLLED — Plans  for  the  curtailment  of  fruit 
and  vegetable  packs  to  conform  closely  to  actual 
trade  requirements  seem  uppermost  in  the 
minds  of  California  canners,  now  that  much  of  the 
1933  output  has  been  disposed  of  and  the  time  is  at 
hand  for  making  arrangements  for  the  season  of  1934. 
Buyers  are  already  in  the  field  contacting  growers  of 
such  crops  as  spinach  and  asparagus  and  it  will  not  be 


long  before  they  will  be  signing  up  tomato  acreage  and 
making  purchases  of  early  fruits.  Plans  for  limiting 
the  pack  of  asparagus  have  been  under  consideration 
for  some  time  and  other  items  are  commencing  to  re¬ 
ceive  similar  attention. 

PLANS — According  to  the  California-Federal  Co¬ 
operative  Crop  Reporting  Service,  growers  are  plan¬ 
ning  to  devote  12,162  acres  to  spinach  for  canning  pur¬ 
poses  this  season.  While  this  acreage  is  not  of  record- 
breaking  proportions  it  represents  an  increase  of  about 
fifty  per  cent  over  that  of  last  year.  The  intended  acre¬ 
age  of  1933  was  slightly  in  excess  of  8,500  acres  and 
8,198  acres  were  actually  harvested.  The  pack  of  1933, 
with  the  carryover,  was  scarcely  enough  to  meet  the 
demand  and  a  fall  pack  was  made  to  help  out.  The 
spring  pack  has  been  out  of  first  hands  for  some  time 
and  the  late  pack  has  moved  off  about  as  packed.  It 
is  very  difficult  to  estimate  the  probable  pack  from  the 
acreage  planted  since  this  varies  widely  with  the  sea¬ 
son.  Last  year’s  production  was  less  than  four  tons 
per  acre,  while  at  times  the  average  is  around  five  tons. 
The  increase  in  acreage  this  season  seems  large,  but 
canners  suggest  that  it  is  about  in  keeping  with  con¬ 
sumption. 

In  case  plans  for  the  control  of  the  asparagus  pack 
go  through,  canning  operations  will  not  commence  until 
April  1.  If  the  growing  season  is  a  normal  one  this 
will  about  conform  to  the  regular  schedule.  At  times, 
canning  operations  start  in  March  but  the  output  for 
this  month  is  usually  limited.  Last  season’s  pack  of 
asparagus  was  rather  above  expectations  and  while  the 
movement  has  been  quite  satisfactory,  there  will  be  a 
carry-over  of  some  grades  unless  the  demand  becomes 
heavy  during  the  next  few  weeks. 

Plans  for  the  control  and  curtailment  of  apricot  and 
pear  packs  are  under  consideration.  In  the  case  of 
apricots,  a  plan  such  as  was  followed  on  cling  peaches 
last  year  should  not  present  difficulties,  since  this  fruit 
is  grown  in  but  few  places.  An  added  advantage  is 
that  the  fruit  is  consumed  in  the  fresh  form  in  quanti¬ 
ties  and  is  also  dried,  two  important  outlets  in  addition 
to  canning.  In  the  case  of  pears,  the  situation  is 
scarcely  so  easy  of  solution,  canners  suggest,  although 
this  fruit  is  also  shipped  and  dried.  The  complications 
arise  through  the  fact  that  pears  are  grown  over  a  wide 
area,  with  the  Pacific  Northwest  an  important  produc¬ 
er.  This  plan  would  of  necessity  be  coastwide.  The 
initial  plan  is  for  the  granting  of  permits  to  growers  to 
deliver  but  a  specified  quantity  of  fruit  to  canners,  thus 
holding  the  output  within  the  desired  limits. 

PEACHES — December  sales  of  cling  peaches  from 
first  hands  amounted  to  737,382  cases,  according  to  the 
report  of  Preston  McKinney,  managing  agent  of  the 
Cling  Peach  Control  Committee.  Trade  shipments  dur¬ 
ing  the  month  amounted  to  1,197,520  cases.  The  total 
stock  on  hand  December  31,  1933,  was  4,723,401  cases, 
of  which  3,546,358  cases  were  unsold.  On  December 
31,  1932,  there  were  4,484,027  cases  on  hand,  of  which 
3,566,680  cases  were  unsold. 

(Continued  on  page  25) 
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HIGHER  PRICES  AID  GROCERY  INDUSTRY  TO 
OFFSET  INCREASED  OPERATING  COSTS 

HILE  overhead  of  the  grocery  industry  has  in¬ 
creased  sharply  due  to  additional  expenditures 
entailed  by  operation  of  the  industry  under  the 
N.  R.  A.,  higher  prices  have  enabled  the  trade  to 
operate  more  profitably  in  most  divisions,  a  recent  sur¬ 
vey  released  by  Dun  &  Bradstreet,  Inc.,  disclosed. 

Although  the  unseasonably  mild  weather  during  the 
closing  months  of  last  year  curtailed  consumption  of 
groceries  with  further  reduction  of  sales  resulting 
from  liberal  receipts  of  farm  produce,  fruits  and  simi¬ 
lar  items  in  the  nation’s  public  markets,  aggregate 
sales  totals  continued  to  rise  in  comparison  with  the 
like  1932  periods,  the  survey  continued.  August,  Sep¬ 
tember  and  October  total  figures  were  approximately 
25  per  cent  above  those  shown  in  the  like  1932  months. 

“A  continued  improvement  in  demand  seems  certain 
during  the  next  three  or  four  months,  and  the  new  mas¬ 
ter  code  is  expected  to  protect  both  retailers  and  the 
public  by  steady  prices  somewhat  nearer  consumers’ 
income,”  the  review  continued. 

“Wholesale  business  in  the  grocery  line  fell  off  rather 
sharply  in  September  and  October,  but  the  fall  volume 
of  sales  ran  between  15  and  30  per  cent  above  1930 
volume. 

“A  certain  percentage  of  this  gain  can  be  attributed 
to  the  distribution  of  beer  during  the  late  summer 
months,  but  even  the  small  grocers  appear  to  have  done 
better  and  have  been  buying  regularly  in  larger  quan¬ 
tities  than  heretofore. 

“In  the  last  ten  years  there  has  been  a  radical 
change  in  the  method  of  operation  of  wholesale  gro¬ 
ceries.  Each  wholesaler  continues  to  function  along 
the  usual  line,  but  in  addition  has  had  to  adopt  methods 
to  enable  customers  to  compete  with  the  large  cash- 
and-carry  chains.  To  this  end  each  wholesaler  or 
group  has  organized  a  voluntary  association  of  retail¬ 
ers  or  has  added  a  cash-and-carry  department  in  which 
sales  are  on  a  close  profit  margin. 

“The  wholesalers  have  been  pushing  this  narrow 
margin  business  and  most  of  them  intend  ultimately 
to  do  a  large  portion  of  their  business  in  that  depart¬ 
ment,”  the  survey  said  in  conclusion. 

Statistics  compiled  by  the  National  Wholesale  Gro¬ 
cers’  Association  reveal  that  the  index  number  of 
wholesale  grocery  prices  started  to  move  up  last  March 
and  rose  abruptly  until  the  end  of  September,  when  it 
reached  79.4.  In  October,  it  dropped  to  79.0  and  was 
maintained  at  that  level  through  November. 


This  October-November  total  was  the  highest  since 
1930  and  for  November,  showed  a  gain  of  18.3  per  cent 
above  the  level  in  the  corresponding  1932  month. 

ALASKA  PACKERS  ASSOCIATION  NET  AT 
$320,670  IN  1933 

ET  income  of  the  Alaska  Packers  Association,  a 
subsidiary  of  the  California  Packing  Corpora¬ 
tion,  totaled  $320,670  for  the  twelve  months 
ended  December  31,  1933,  compared  with  a  net  loss  of 
$1,560,242  in  the  preceding  year,  William  Timson, 
President,  disclosed  in  a  recently  published  earnings 
statement. 

The  improvement,  he  stated,  was  due  to  the  rise  in 
prices  of  red  salmon  under  rising  demand  which  pushed 
up  inventory  values  to  the  point  where  nearly  $860,000 
was  credited  to  surplus  during  the  year. 

The  report  disclosed  that  the  association  packed 
733,360  cases  of  Alaska  reds  in  1933,  compared  with 
718,707  cases  in  the  year  ended  December  31,  1932. 

California  Packing,  which  controls  83  per  cent  of  the 
association  and  its  subsidiaries,  will  receive  $266,156 
as  its  share,  compared  with  a  loss  of  $1,295,000  suf¬ 
fered  by  the  parent  company  in  1932. 

Gross  profits  of  the  association  and  its  subsidaries 
totaled  $1,254,230  before  sales,  administration  and 
other  expenses  with  the  report  showing  a  surplus  of 
$3,751,882  as  of  December  31,  last,  compared  with  a 
surplus  of  $2,742,326  on  the  like  1932  date.  Inventory 
values  rose  from  $3,965,262  to  $4,341,770. 

Jt  JH 

WILLISON  NAMED  HEAD  OF  VOLUNTARY 
CROUP 

IRECTORS  of  the  National  Voluntary  Groups  In¬ 
stitute  have  elected  T.  Blair  Willison,  executive 
vice-president  of  the  Clover  Farm  Stores  Cor¬ 
poration,  president  of  the  Institute  with  Gerard  M. 
Ungaro,  vice-president  of  the  Independent  Grocers’ 
Alliance,  named  secretary-treasurer,  it  was  announced 
recently. 

Membership  in  the  National  Voluntary  Groups  In¬ 
stitute  is  limited  to  national  service  organizations 
which  render  a  developmental,  merchandising  and  ad¬ 
vertising  service  for  manufacturers,  wholesalers  and 
retailers  in  the  food  and  grocery  industry  to  enable 
them  to  operate  under  the  most  modern  and  up-to-date 
methods  of  distribution,  it  was  pointed  out  in  connec- 
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tion  with  the  question  of  new  organizations  joining  the 
Institution. 

Members  of  the  board  of  directors,  in  addition  to 
Mr.  Willison,  includes:  J.  Frank  Grimes,  president  of 
the  Independent  Grocers’  Alliance  of  America ;  Asa  M. 
Strause,  general  manager  of  the  Red  and  White  Cor¬ 
poration;  Paul  Cooter,  general  manager  of  Volunteer 
Stores,  Inc.,  and  Lewis  C.  Shave,  president  Nation- 
Wide  Stores  Company. 

In  connection  with  the  present  codes  governing  the 
food  and  grocery  industry,  the  board  of  directors  of 
the  Institute  issued  invitations  to  new  organizations  to 
join  if  they  are  eligible  under  the  following  clause  of 
the  Institute’s  by-laws ; 

“Regular  membership  in  the  Institute  shall  be  open 
to  any  organization  which  maintains  a  principal  office 
and  furnishes  a  merchandising  and/or  sales  service 
for  manufacturers,  producers,  wholesalers,  and/or  re^ 
tailers  engaged  in  the  food  industry,  through  whole¬ 
salers,  each  of  which  affiliated  wholesaler  has  retail 
food  stores  affiliated  with  such  wholesaler,  and  which 
are  affiliated  with  such  organization,  and  each  of  which 
retail  food  stores  operated  under  and  by  means  of  a 
uniform  designation,  symbol,  labels  and  plan  common 
to  all  other  retail  food  stores  so  affiliated  with  such  or¬ 
ganization.” 

s  * 

CALIFORNIA  MARKET 

(Continued  from  page  23) 

TUNA — Three  hundred  additional  cases  of  Japanese 
canned  tuna  have  been  seized  at  San  Francisco  as  unfit 
for  human  consumption,  the  lot  being  part  of  a  ship¬ 
ment  brought  in  by  the  liner  President  Pierce.  Ac¬ 
cording  to  G.  J.  Morton,  of  the  United  States  Food  and 
Drug  Administration,  the  tuna  was  allowed  to  spoil 
before  canning.  The  shipment  was  consigned  to  a  New 
York  importing  house  and  the  importers  will  be  asked 
to  ship  the  fish  beyond  the  jurisdiction  of  the  United 
States.  It  is  stated  that  more  than  one-fourth  of  the 
Japanese  tuna  brought  to  this  port  since  last  July  has 
been  detained  because  of  putrification. 

NOTES — Dr.  Arthur  L.  Dean,  manager  of  the  pine¬ 
apple  division  of  Alexander  &  Baldwin,  Honolulu,  has 
accepted  the  appointment  as  member  of  the  Hawaiian 
Recovery  Board  of  the  N.  R.  A. 

C.  P.  Sutherland,  mechanical  engineer  from  Lanai, 
T.  H.,  whose  sole  industry  is  the  growing  of  pineapple, 
is  a  vistor  at  San  Francisco. 

The  California  Conserving  Company,  110  Market 
Street,  San  Francisco,  Calif.,  recently  presented  each 
of  its  four  hundred  employees  with  a  bonus  of  $10. 
The  bonus  was  accompanied  by  a  request  that  the 
money  be  spent  at  once  for  some  article  that  would 
otherwise  not  have  been  purchased. 

Williams  &  Van  Sicklen  have  opened  a  grocery  job¬ 
bing  house  at  303  Bassett  street,  San  Jose,  Calif.  The 
principals,  E.  G.  Williams  and  Jack  Van  Sicklen,  were 
for  years  with  Dodge,  Sweeney  &  Co.,  San  Francisco. 


Roger  Lueck,  formerly  manager  of  the  American 
Can  Company’s  research  division,  has  arrived  at  Hono¬ 
lulu  to  become  general  manager  of  the  company’s  pine¬ 
apple  division.  He  succeeds  Robert  M.  Morton,  who 
has  retired  because  of  poor  health,  after  twenty-seven 
years  with  the  company. 

R.  C.  Branion,  California  State  Emergency  Relief 
Director,  opened  bids  during  the  week  for  the  purchase 
of  about  twelve  thousand  surplus  dairy  cows  and  steer 
beef.  The  beef  will  be  canned  in  California  canneries 
and  will  be  distributed  under  the  direction  of  the  State 
emergency  relief  administration.  At  least  60  per  cent 
of  the  cattle  must  come  from  dairy  herds,  the  purchase 
being  part  of  a  program  to  cut  down  the  excess  pro¬ 
duction  of  dairy  products. 

After  three  years  of  unprofitable  operations,  the 
Alaska  Packers  Association  effected  a  return  to  black 
figures  in  1933,  with  a  net  profit  of  $320,670,  equal  to 
$5.58  a  share.  This  showing  reflects  the  material  im¬ 
provement  in  the  canned  salmon  market,  better  prices 
and  a  satisfactory  movement  of  the  1933  pack.  The 
association  operated  ten  canneries  during  the  season 
of  1933  and  made  a  pack  of  912,659  cases,  as  com¬ 
pared  with  950,249  cases  in  1932,  740,894  cases  in  1931 
and  222,961  cases  in  1930.  Opening  prices  for  Red  sal¬ 
mon  last  fall  were  $1.75  a  dozen,  as  compared  with 
$1.45  the  previous  year. 

The  New  England  Fish  Company,  of  Seattle,  an¬ 
nounces  that  after  three  years  of  curtailed  operations 
it  will  operate  all  its  canneries  in  Alaska  and  on  the 
Columbia  River  in  1934.  This  concern  has  a  large 
plant  at  Cordova  and  will  pack  No.  1  flat  and  No.  1  tall 
Copper  River  red  sockeyes  and  chinooks,  the  first  can¬ 
ned  salmon  to  reach  the  market  each  year.  It  will  also 
operate  at  Chatham,  Ketchikan  and  Noyes  Island. 

Canners  of  Hawaiian  pineapple  recently  had  a  cut¬ 
ting  bee  in  the  sample  rooms  of  the  California  Packing 
Corporation,  San  Francisco.  All  grades  were  sampled, 
along  with  by-products  and  packs  of  new  varieties. 

H.  E.  MacConnaughey,  vice-president  and  general 
sales  manager  of  the  Hawaiian  Pineapple  Company, 
Ltd.,  recently  completed  his  one  hundredth  round  trip 
between  San  Francisco  and  New  York  and  was  met  on 
his  return  by  a  committee  of  city  officials  and  repre¬ 
sentatives  of  trade  bodies  headed  by  John  Cuddy,  direc¬ 
tor  of  Californians,  Inc.  In  addition  to  receiving  a  cer¬ 
tificate  designating  him  as  Charter  Member  No.  1  in 
the  Century  Trippers’  Club,  he  was  presented  with 
floral  keys  to  the  city  of  San  Francisco. 

William  G.  Goldberg,  food  broker,  has  opened  offices 
at  214  Front  Street,  San  Francisco. 

Frederick  A.  Collins,  a  wholesale  grocer  of  Sydney, 
Australia,  sailed  recently  from  San  Francisco  for 
home,  following  a  stay  in  the  United  States. 

E.  J.  Wilson  and  M.  Wilson  have  taken  over  the 
fruit  preserving  business  of  the  Wilson  Champ  Com¬ 
pany,  1924  Berkeley  Way,  Berkeley,  Calif.,  and  have 
organized  the  firm  of  Wilson’s  Ltd.  to  carry  on  the 
business. 
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CANNED  FOOD  PRICES 


Prices  given  represent  the  lowest  figrure  generally  quoted  for  lots  of  wholesale  siu,  usual  terms  f.  o.  b.  Baltimore  (unless 
otherwise  noted)  and  subject  to  the  customary  discount  for  cash.  Many  canners  get  higher  prices  for  their  goods;  some  few 
may  take  less  for  a  personal  reason,  but  these  prices  represent  the  general  market  at  this  date. 

Baltimore  figures  corrected  by  these  Brokers:  tThonuw  J.  Meehan  h  Co.,  'Howard  E.  Jones  &  Co.,  §Harry  H.  Mahool  &  Co. 

New  York  prices  corrected  by  our  Special  Correspondent,  fin  column  beaded  “N.  Y.”  indicates  f.  o.  b.  factory. 


Canned  Vegetables 


ASPARAGUS*  (CaUfornia) 

White  Mammoth,  No.  2% . 

Peeled,  No.  . 

Large,  No.  2% . 

Peeled,  No.  2% . 

Medium.  No.  2*4 . 

Green  Mammoth.  No.  2,  round  cans 

Medium,  No.  2 . 

Large,  No.  2 . . . . 

Tips.  White,  Mammoth,  No.  1  sq.... 

Small,  No.  1  tq . 

Green  Mammoth,  No.  1  sq . 

Small,  No.  1  sq . 

BAKED  BEANSt 

16  . . 

No.  2Vi  . 80 

No.  10  .  3.00  .. 


alto. 

N.Y. 

2.26 

2.26 

3.16 

2.10 

2.26 

2.60 

2.00 

2.60 

2.10 

2.60 

2.10 

1.90 

2.15 

1.80 

.70 

3.50 


.75 


t.70 


.72%.. 


BEANS3 

Stringless  Stand.  Cut  Green,  No.  2 

Standard  Cut  Green,  No.  10 . 

Standard  Whole  Green,  No.  2 . 

Standard  Cut  Wax,  No.  2 . 

Standard  Cut  Wax,  No.  10 . 

Red  Kidney  Standard,  No.  2 . 

Standard,  No.  10 .  3.65  t3.6o 

LIMA  BEANS*  (F.  O.  B.  Factory) 

No.  2  Tiny  Green .  1-40  tl.40 

No.  10  .  7.00  t7.00 

No.  2  Medium  Green . 1.10  - - 

No.  10  .  6.60  - 

No.  2  Green  and  White . 90  . . 

No.  10  .  6.00  ... — 

No.  2  Fresh  White . 8.>  t.85 

No.  10  .  3.75  t3.76 

Soaked,  No.  2 . 65  t.60 

BEETS* 

Baby,  No.  2....»- .  . . . 

Whole,  No.  2 . 90  . 

Whole.  No.  2% .  1.10  - 

Whole,  No.  10 . 8.26 

Cut,  No.  2 . 75 

Cut.  No.  2% . 90 

Cut,  No.  10 .  3.25 

Diced,  No.  10 .  3.25 

CARROTS* 

Standard  Sliced,  No.  2 . 75 

Sliced.  No.  10 .  3.75 

Standard,  Diced,  No.  2 . 70 

Diced,  No.  10 .  3.50 

CORN* 

Golden  Bantam,  Fancy,  No.  2.. 

Extra  Standard,  No.  2 . 

Extra  Standard,  No.  10 . 

Shocpeg,  Fancy,  No.  2 . 

Extra  Standard,  No.  2 . 

Standard,  No.  2 . . . 

Crushed,  Fancy.  No.  2 . 

Extra  Standard,  No.  2 . 

Standard.  No.  2.. 


t.75 


tl.OO 


1.00  .. 
.95  .. 
.87%.. 
.90  . 
.85  ., 
.75  . 


Standard,  No.  10 .  4.50  ........ 

riOMlNY* 

Standard  Split,  No.  2  Tall . 70  ........ 

Split,  No.  10 .  2.75 - 

MIXED  VEGETABLES* 

Standard,  No.  2.......« . . . .  .75  ....... 

No.  10  .  4.00  _ 

Fancy,  No.  2„.................................. . 76  _»... 

No.  10  _  4.26  - 

OKRA  AND  TOMATOES* 

Standard,  No.  2 .  1.00  . 

No.  10  . . .  . . 

PEAS*  (Baltimore  prices,  new  pack) 

No.  1  Petit  Pois»..>_„__-».___.».»  ....... 

No.  2  Fancy  Sweets,  2s . . . . 

No.  2  Fancy  Sweets,  3s . . 

No.  2  Fancy  Sweets,  4s....„„ . 

No.  2  Fancy  Sweets,  5s . . .  ...... 

No.  2  Std.  Sweets,  5s .  ....... 

No.  1  ^rly  June,  4s . 

No.  2  Std.  Alaskas,  Is . . .  ...... 

No.  2  Std.  Alaskas,  2s . 

No.  2  Std.  Alaskas,  3s . 

No.  2  Std.  Alaskas,  4s .  1.05 

No.  10  Std.  Alaskas,  go...................  .......  ...... 

No.  10  Std.  Alaskas,  3s . 

No.  10  Std.  Alaskas,  4s . 

PUMPKIN* 

Standard,  No.  2% . 90 

No!  T.76 


tl.OO 


CANNED  VEGETABLES— Continued 


CANNED  FRUITS— Continued 


Balto.  N.Y. 


SAUER  KRAUT* 

Standard,  No.  2 . . . 95  . 

No.  2%  .  1.15  1.15 

No.  3  .! . 

No.  10  .  3.65  3.75 

SPINACH* 

Standard,  No.  2 . 85  t.85 

No.  2%  .  1.10  tl.lO 

No.  8 _  _  _ 


California,  f.  o.  b.  Coast* 

Standard,  No.  2% .  tl.lO 

Standard,  No.  10 . 

SUCCOTASH* 

Standard  Green  Com  Fresh  Limas, 

No.  2  . 

Standard  Green  Corn,  Dried  Limas, 

No.  2  . 80  _ 


Balto.  N.T. 

PEACHES* 


California  Standard,  No.  2%,  Y.  C.  1.37%tl-46 

Choice,  No.  2%,  Y.  C .  1.60*166 

Fancy,  No.  2%,  Y.  C . .  . . 

Extra  Sliced  Yellow,  No.  1  Tails . 90  . 

Seconds,  Yellow,  No.  3 .  „_.... 

Pies,  Unpeeled.  No.  S .  „..™. 

Peeled,  No.  10,  Solid  Pack .  4.26  ........ 

PINEAPPLE* 

Hawaiian  Sliced,  Extra,  No.  2%......  1.90  tl.80 

Sliced.  Standard,  No.  2% . .  1.80  *1-66 

Sliced,  Extra,  No.  2 . . tl.60 

Sliced,  Standard,  No.  2 . .  ........  tl.40 

Shredded,  Syrup,  No.  10 . 

Crushed,  Extra,  No  10 .  6.10  *6.16 

Eastern  Pie.  Water,  No.  10 .  ....... 

Porto  Rico  No.  10 . .  ....— 


(Triple)  No.  2  (with  tomatoes).. . 

SWEET  POTATOES! 

Standard.  No.  2,  F.  O.  B.  Factory..^ 

No.  2%  . 

No.  8  . 

No.  10  . 

TOMATOES* 

Extra  Standard.  No.  1........................ 

F.  O.  B.  County . ............. 

No.  2  . 

F.  O.  B.  County . 

No.  8  . . 

F.  O.  B.  County . 

No.  10  . . 

F.  O.  B.  County . 

No.  2  . . 

F.  O.  B.  County . 

Standard.  No.  1 . 

F.  O.  B.  County . 

No.  2  . 

F.  O.  B.  County . 

No.  8  . 

F.  O.  B.  County . 

No.  10  . 

F.  O.  B.  County . 


.60  _ 

.75  t.80 

.86  t.86 

2.76  *2.60 


•67% . 

.65  . 

.87% . 

87%  t.85 

1.35  . 

1.35  *1.35 

4..50  . 

4.25  *4.25 


RASPBERRIES* 

Black  Warter,  No.  2......„..........~..«»~.  — 

Red,  Water,  No.  2 . . . . 

Black,  Symp.  No.  2 . .  ....... 

Red,  Syrup,  No.  2 . — 

Red,  Water,  No.  10 . »» 

STRAWBERRIES*  (Baltimore  pricea,  new  pack) 

Preserved,  No.  1 . ........ 

Preserved,  No.  2 . .... 

Extra,  Preserved,  No.  1 . . 

Extra,  Preserved,  No.  2 . . 

Standard  Water,  No.  10................—... 

FRUITS  FOR  SALAD* 

Fancy,  No.  2% . .  2.60  2.30 

No.  lOs  . .  9.60  - 


Canned  Fish 

HERRING  ROE* 


TOMATO  PUREE*  (F.  O.  B.  Factory) 

Standard,  No.  1  Whole  Stock . 50 

No.  10,  Whole  Stock . . . — „ 

Standard,  No.  1  Trimmings . . . — . 

No.  10  Trimmings .  — .... 

TOMATO  JUICE* 

No.  1  . 60 

Canned  Fruits 


16  ot..  Factory . 

No.  2.  17-oz.  cans.  Factory. 
No.  2,  19-oz.  cans.  Factory. 

LOBSTER* 

Flats,  1-lb.  cases,  4  doz . 

%-lb.  cases,  4  doz . 

%-lb.  cases,  4  doz . 


APPLES*  (F.  O.  B.  Factory) 

Maine,  No.  10 .  — . 

Michigan,  No.  10 . 

New  York,  No.  10 . .  . . 

Pennsylvania,  No.  10,  water . .  8.26  8.26 


Pa.,  No.  8 . . . . . 

Pa.,  No.  10,  solid  pack .  3.90  . . 

APRICOTS*  (California) 

Standard,  No.  2% .  1.40  *1.80 

Choice,  No.  2% . . .  1.66  tl-60 

Fancy,  No.  2% . .  . . 

BLACKBERRIES* 


Standard,  No.  2 . 

No.  8  _ 

No.  10  water . 

No.  2,  Preserved . . . 

No.  2,  in  Syrup _ _ _ .... 

BLUEBERRIES* 

Maine,  No.  2 . 

No.  10  . 

CHERRIES* 

Standard  Red,  Water,  No.  2 . . 

White  Syrup,  No.  2 . ......... 

Extra  Preeerv^,  No.  2 . 

N.  Y.  Red  S.  Pitted,  No.  10 . 

California  Standard,  2% . 

CWce,  No.  2%........................„........ 

Fancy,  No.  2% . . 

GOOSEBERRIES* 

Standard  No.  2 . . . . 

GRAPE  FRUIT* 

8  oz . . 

No.  2  . 

No.  6  . - . 

No.  1  Juice.... _ _ _ .............. 

No.  2  Juice . 

No.  6  Juice . . . 

PEARS* 

Standards,  Keifer  No.  2,  in  syrup.... 

No.  10  . 

California  Bartletts,  Standard  2%.... 
Fancy  . . 

Btaudard,  Mo.  iO— . . . - 


Tii  ”’.’.”7. 


7.60 


T.2i 


Z  t.86 

-  2.00 


.62%  t.62% 
1.06  *.97% 

3.26  *3.00 
.62%  *.67% 
.96  *.87% 

3.00  *2.76 


1.00 


4.60  ... 
1.40 


OYSTERS* 

Standards,  4  oz. . -  _..... 

5  oz .  1.10 

8  oz . . 

10  oz . . 

Selects,  6  oz . — . . 


SALMON! 


Red  Alaskas,  Tall,  No.  1 . 

Flat.  No.  % . 

Cohoes,  Tall,  No.  1 . 

Flat.  No.  1 . 

Flat  No.  % . 

Pink,  Tall,  No.  1 . 

Pink,  Tall,  No.  % . 

Sockeye  Flat,  No.  1 . 

Flat,  No.  % . 

Chums,  Tall  . 

Medium,  Red,  Tall . 

SHRIMP! 

Dry,  No.  1 . 

Wet,  No.  1,  Large . . . 

SARDINES  (Domestic),  per  case 

%  Oil,  keyless . 

%  Oil,  keys . . . 

%  Oil,  Tomato,  Carton . 

%  Oil,  Carton . 

%  Mustard.  Keyless . . 

%  Mustard,  Keyless . 

California  Oval,  No.  1,  48’s . 


TUNA  FISH!  (California),  per  case 

White,  %s  . 

White,  Is  _ _ _ _ 

Blue  Fin,  %s....— . . . . — . 

Blue  Fin,  Is _ _ 

Striped,  %s  . 

Striped,  %s  . 

Striped,  Is  . ........... 

Yellow,  %s.  Fancy................„._..,„„_ 

Yellows.  %s.  Fancy..— ........ _ _ _ 

YuDvw.  la _ _ 


1.76  *1.76 


T.17%-..- 

1.18%*1.20 


.80 

3.26 

_ 

1.85 

1.07%*1.16 

1.22%. - 

1.00 

1.00 

1.00 

1.00 

2.60 

*240 

2.90 

*2.90 

8.26 

tiai 

2.60 

*2.60 

2.86 

*2.40 

8.00 

*2.76 

7.80 

18.68 

— 

Tii 

— 

6.00 

. 

9.00 

.... 

4.66 

. 

7.80 
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La  Porte  Sanitary  Flexible 
Steel  Conveyor 

{formerly  Hercules) 

The  one-hundred  percent  sanitary  belt 
used  on  sorting  tables,  scalders,  washers,  ex¬ 
hausters,  elevators,  etc.  The  belt  all  canners 
endorse  because  it  is  strong,  durable  and  labor- 
saving,  and  can  be  bought  at  a  cost  so  small 
compared  to  other  belts. 

Made  of  best  galvanized  ribbon  steel,  in 
one  inch  and  half  inch  mesh.  Widths  ranging 
from  a  few  inches  to  ten  feet. 

Note  the  strong  edge  which  is  an  import¬ 
ant  factor.  Do  not  buy  a  belt  with  a  weak 
edge. 

Your  dealer  has  it. 

Manufatcured  by 

La  Porte  Mat  &  Mfg.  Co., 

La  Porte,  Indiana. 


BETTER  WAYS  MAKE  BETTER  DAYS! 

•  It’s  a  new  era  of  shorter  working  hours  ...  of  quickened  mar¬ 
kets  for  greater  volume  at  better  prices  for  those  who  realize  that 
sounder  profits  and  greater  progress  come  with  improved 
methods,  larger  facilities  . . .  speedier  equipment  for  a  broadened 
efficiency  in  handling  the  packs  of  1934. 

•  It  is  the  spirit  of  this  organization,  to  continually  look  for  and 
develop  refinements  of  CAN  production,  plus  the  added  essen¬ 
tials  of  accurately  timed  arrivals,  provision  for  and  supervision 
of  accurate  closures,  scientific  research  pointing  the  way  to 
quick,  safe  PACKS  .  .  .  with  profit  to  the  CANNER  and 
credit  to  ourselves. 
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